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Gold plating in the project means needlessly enhancing the
expected results, namely, adding characteristics that are costly,
not required, and that have low added value with respect to the
targets — in other words, giving more with no real justification
other than to demonstrate one’s own talent. Gold plating is
especially interesting for project team members, as it is typical of
projects with a marked professional component — in other words,
projects that involve specialists with proven experience and
extensive professional autonomy. In these environments specialists
often see the project as an opportunity to test and enrich their
skill sets. There is therefore a strong temptation, in all good
faith, to engage in gold plating, namely, to achieve more or
higher—quality work that gratifies the professional but does not
add value to the client’s requests, and at the same time removes
valuable resources from the project. As the saying goes, “The
best is the enemy of the good.”

* autonomy: AFEA] #x gratify: WEA]7)T

(D Pursuing perfection at work causes conflicts among team
members.

@ Raising work quality only to prove oneself is not desirable.

@ Inviting overqualified specialists to a project leads to bad ends.

@ Responding to the changing needs of clients is unnecessary.

® Acquiring a range of skills for a project does not ensure
success.
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The need to assimilate values and lifestyle of the host culture
has become a growing conflict. Multiculturalists suggest that there
should be a model of partial assimilation in which immigrants
retain some of their customs, beliefs, and language. There 1is
pressure to conform rather than to maintain their cultural
identities, however, and these conflicts are greatly determined by
the community to which one migrates. These experiences are not
new; many Europeans experienced exclusion and poverty during
the first two waves of immigration in the 19th and 20th centuries.
Eventually, these immigrants transformed this country with
significant changes that included enlightenment and acceptance of
diversity. People of color, however, continue to struggle for
acceptance. Once again, the challenge is to recognize that other
cultures think and act differently and that they have the right to
do so. Perhaps, in the not too distant future, immigrants will no
longer be strangers among us.
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The primary purpose of commercial music radio broadcasting is
to deliver an audience to a group of advertisers and sponsors. To
achieve commercial success, that audience must be as large as
possible.  More than any other characteristics (such as
demographic or psychographic profile, purchasing power, level of
interest, degree of satisfaction, quality of attention or emotional
state), the quantity of an audience aggregated as a mass is the
most significant metric for broadcasters seeking to make music
radio for profitable ends. As a result, broadcasters attempt to
maximise their audience size by playing music that is popular, or
— at the very least — music that can be relied upon not to cause
audiences to switch off their radio or change the station. Audience
retention is a key value (if not the key value) for many music
programmers and for radio station management. In consequence, a
high degree of risk aversion frequently marks out the ‘successful’
radio music programmer. Playlists are restricted, and often very
small.

% aggregate: M. OT} #x aversion: &1o]3gt

@ features of music playlists appealing to international audiences

@ influence of advertisers on radio audiences’ musical preferences

@ difficulties of increasing audience size in radio music
programmes

@ necessity of satisfying listeners’ diverse needs in the radio
business

® outcome of music radio businesses’ attempts to attract large

audiences

4. Ty WIzke] Bolz IR Y AAg s AEAL.

In the post—World War II years after 1945, unparalleled
economic growth fueled a building boom and a massive migration
from the central cities to the new suburban areas. The suburbs
were far more dependent on the automobile, signaling the shift
from primary dependence on public transportation to private cars.
Soon this led to the construction of better highways and freeways
and the decline and even loss of public transportation. With all of

these changes came a of leisure. As more

people owned their own homes, with more space inside and lovely
yards outside, their recreation and leisure time was increasingly
centered around the home or, at most, the neighborhood. One
major activity of this home—based leisure was watching television.
No longer did one have to ride the trolly to the theater to watch
a movie; similar entertainment was available for free and more
conveniently from television.

* unparalleled: #|1+

@ downfall

@ uniformity
@ restoration
@ privatization
(® customization
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An invention or discovery that is too far ahead of its time is
worthless; no one can follow. Ideally, an innovation opens up only
the next step from what is known and invites the culture to move
forward one hop. An overly futuristic, unconventional, or visionary
invention can fail initially (it may lack essential not—yet—invented
materials or a critical market or proper understanding) yet
succeed later, when the ecology of supporting ideas catches up.
Gregor Mendel's 1865 theories of genetic heredity were correct
but ignored for 35 years. His sharp insights were not accepted
because they did not explain the problems biologists had at the
time, nor did his explanation operate by known mechanisms, so
his discoveries were out of reach even for the early adopters.
Decades later science faced the urgent questions that Mendel's
discoveries could answer. Now his insights

Within a few years of one another, three different scientists each
independently rediscovered Mendel's forgotten work, which of
course had been there all along. [3%]

« ecology: AE] 74 #x heredity: 4
(D caught up to modern problems
@ raised even more questions
@ addressed past and current topics alike
@ were only one step away
(® regained acceptance of the public
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Prior to photography,

While painters have always lifted particular places out of their

‘dwelling’ and transported them elsewhere, paintings were
time—consuming to produce, relatively difficult to transport and
one—of—a—kind. The multiplication of photographs especially took
place with the introduction of the half—tone plate in the 1880s
that made possible the mechanical reproduction of photographs in
newspapers, periodicals, books and advertisements. Photography
became coupled to consumer capitalism and the globe was now
offered ‘in limitless quantities, figures, landscapes, events which
had not previously been utilised either at all, or only as pictures
for one customer’. With capitalism’s arrangement of the world as
proliferation and circulation of

a ‘department store’, ‘the

representations ... achieved a spectacular and virtually inescapable
global magnitude’. Gradually photographs became cheap mass—
produced objects that made the world visible, aesthetic and
desirable. Experiences were ‘democratised’ by translating them
into cheap images. Light, small and mass—produced photographs
became dynamic vehicles for the spatiotemporal circulation of
places. [34]

« proliferation: &b #* magnitude: () TFE s*#* gesthetic: "] %<l

(D paintings alone connected with nature
@ painting was the major form of art
@ art held up a mirror to the world

@ desire for travel was not strong

(® places did not travel well
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Plants show finely tuned adaptive responses when nutrients
are limiting. Gardeners may recognize yellow leaves as a sign

of poor nutrition and the need for fertilizer.

(A) In contrast, plants with a history of nutrient abundance are
risk averse and save energy. At all developmental stages,
plants respond to environmental changes or unevenness so as
to be able to use their energy for growth, survival, and
reproduction, while limiting damage and nonproductive uses of
their valuable energy.

(B) Research in this area has shown that plants are constantly
aware of their position in the environment, in terms of both
space and time. Plants that have experienced variable
nutrient availability in the past tend to exhibit risk—taking
behaviors, such as spending energy on root lengthening
instead of leaf production.

(C) But if a plant does not have a caretaker to provide
supplemental minerals, it can proliferate or lengthen its roots
and develop root hairs to allow foraging in more distant soil
patches. Plants can also use their memory to respond to
histories of temporal or spatial variation in nutrient or
resource availability.

@ (A) = (C©) — (B)
® (B) — (C) — (A)
® ) - B) - (V)

@ (B) - (A) - (O
@ () - (A) - (B)
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Because the manipulation of digitally converted sound meant the
reprogramming of binary information, editing operations could be
performed with millisecond precision.

The shift from
influenced how music was produced. First and foremost, the

analog to digital technology significantly
digitization of sounds — that is, their conversion into numbers —
enabled music makers to undo what was done. ( @ ) One could,
in other words, twist and bend sounds toward something new
without sacrificing the original version. ( @ ) This “undo” ability
made mistakes considerably less momentous, sparking the creative
process and encouraging a generally more experimental mindset.
( @ ) In addition, digitally converted sounds could be manipulated
simply by programming digital messages rather than using physical
tools, simplifying the editing process significantly. ( @ ) For
example, while editing once involved razor blades to physically cut
and splice audiotapes, it now involved the cursor and mouse—click
of the computer—based sequencer program, which was obviously
less time consuming. ( & ) This microlevel access at once made
it easier to conceal any traces of manipulations (such as joining
tracks in silent spots) and introduced new possibilities for

manipulating sounds in audible and experimental ways.
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Gold plating in the project means needlessly enhancing the
expected results, namely, adding characteristics that are costly,
not required, and that have low added value with respect to the
targets — in other words, giving more with no real justification
other than to demonstrate one’s own talent. Gold plating is
especially interesting for project team members, as it i1s typical of
projects with a marked professional component — in other words,
projects that involve specialists with proven experience and
extensive professional autonomy. In these environments specialists
often see the project as an opportunity to test and enrich their
skill sets. There is therefore a strong temptation, in all good
faith, to engage in gold plating, namely, to achieve more or
higher—quality work that gratifies the professional but does not
add value to the client’s requests, and at the same time removes
valuable resources from the project. As the saying goes, “The
best is the enemy of the good.”

* autonomy: AFEA] #x gratify: WEA]7|Th

@ Pursuing perfection at work causes conflicts among team
members.

@ Raising work quality only to prove oneself is not desirable.

@ Inviting overqualified specialists to a project leads to bad ends.

@ Responding to the changing needs of clients is unnecessary.

(® Acquiring a range of skills for a project does not ensure
success.

(A=A £4)

(D Pursuing perfection at work causes conflicts among team
members.

(Aol A s Fste A 'Y Atold AFs xddtt)
@ Raising work quality only to prove oneself is not desirable.
(A4 A& 537l 913l XW%J A& Folv AL kg
&)

@ Inviting overqualified specialists to a project leads to bad
ends.

(F=g 293 713l A2t
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@ Responding to the changing needs of clients is unnecessary.
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(® Acquiring a range of skills for a project does not ensure
success.
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(4, Introduction)

Gold plating in the project means needlessly enhancing the
expected results, namely, adding characteristics that are costly,
not required, and that have low added value with respect to
the targets — in other words, giving more with no real
justification other than to demonstrate one’s own talent.

Gold plating(F=7)0] ZRZAE Yo ALEEH ofH =8 7[A] 1
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Gold plating 1s especially interesting for project team
members, as it 1s typical of projects with a marked
professional component — in other words, projects that involve
specialists with proven experience and extensive professional
autonomy. In these environments specialists often see the
project as an opportunity to test and enrich their skill sets.

Gold Platinge] A4+ Wepbe 48
71 38 A YERY= Gold Plating®]
®
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(3}, Conclusion)

There is therefore a strong temptation, in all good faith, to
engage in gold plating, namely, to achieve more or
higher—quality work that gratifies the professional but does not
add value to the client’s requests, and at the same time
removes valuable resources from the project. As the saying
goes, ‘The best is the enemy of the good.”
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(1) Gold plating tm—the—project means needlessly enhancing the

expected results, ﬁermei-y—a&dmg—ehﬁraeteﬁsfres—ﬂia{—are—eoe&r

specialists often see the project as an opportunity to test and
enrich their skill sets. There is therefore a strong temptation, i
i i i to achieve more

or higher—quality work that gratifies the professional but does
not add value to the client’s requests, and at—the—same—time

removes valuable resources from the project. As—the—saying——goes;
“The best is the enemy of the good.”

(2) Gold plating means needlessly enhancing the expected results
to demonstrate one's own talent. It is typical of projects that
involve specialists. Specialists often see the project as an
opportunity to test and enrich their skill sets. There is therefore
a strong temptation to achieve more or higher—quality work that
gratifies the professional but does not add value to the client's
requests and removes valuable resources from the project. "The
best is the enemy of the good.”

(3) Gold platinge]=t 7§Q1¢] A& BUl7] =l o ZA3E &2
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The need to assimilate values and lifestyle of the host culture
has become a growing conflict. Multiculturalists suggest that there
should be a model of partial assimilation in which immigrants
retain some of their customs, beliefs, and language. There is
pressure to conform rather than to maintain their cultural
identities, however, and these conflicts are greatly determined by
the community to which one migrates. These experiences are not
new; many EBEuropeans experienced exclusion and poverty during
the first two waves of immigration in the 19th and 20th centuries.
Eventually, these immigrants transformed this country with
significant changes that included enlightenment and acceptance of
diversity. People of color, however, continue to struggle for
acceptance. Once again, the challenge is to recognize that other
cultures think and act differently and that they have the right to
do so. Perhaps, in the not too distant future, immigrants will no
longer be strangers among us.
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(4, Introduction)

The need to assimilate values and lifestyle of the host
culture has become a growing conflict. Multiculturalists suggest
that there should be a model of partial assimilation in which
immigrants retain some of their customs, beliefs, and language.

There is pressure to conform rather than to maintain their
cultural identities, however, and these conflicts are greatly
determined by the community to which one migrates. These
experiences are not new; many Europeans experienced
exclusion and poverty during the first two waves of
immigration in the 19th and 20th centuries. Eventually, these
immigrants transformed this country with significant changes
that included enlightenment and acceptance of diversity.
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(3}, Conclusion)

People of color, however, continue to struggle for acceptance.
Once again, the challenge is to recognize that other cultures
think and act differently and that they have the right to do so.
Perhaps, in the not too distant future, immigrants will no
longer be strangers among us.
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(A2)
(1) The need to assimilate wvalwes—and—lifestyle—of—the—host
euttire has become a growing conflict. Multtenlturatists—stggest

There is pressure to conform rather—than—to—maintain—their

expertences—are—nottewr—many Europeans experienced exclusion
and poverty during the—first two waves of immigration in—the
Poth—and—26th——centurtes. Eventually, these immigrants
transformed this country (with stgnifieant—chanses—that—inchided
enlightenment and acceptance of diversity). People of color,
however, continue to struggle for—acceptance. Once—agaim; the
challenge is to recognize that other cultures think and act
differently and that they have the right to do so. Perhaps—in—the

(2) The need to assimilate has become a growing conflict. There
1s pressure to conform. Europeans experienced exclusion and
poverty durting two waves of immigration. Eventually, these
immigrants transformed this country (with enlightenment and
acceptance of diversity). People of color, however, continue to
struggle. The challenge is to recognize that other cultures think
and act differently and that they have the right to do so.
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The primary purpose of commercial music radio broadcasting is end: 54, =3k ——> 54 G 5 gloy frefetal Tk stk
to deliver an audience to a group of advertisers and sponsors. To metric: (574) 7= —=> 34 5 lnh, @opries shat
achieve commercial success, that audience must be as large as make for: ~°f 7] 3}t}
possible. More than any other characteristics (such as at the very least: Ao]%=
demographic or psychographic profile, purchasing power, level of retention: B ——> A& 53l J5& Wele Hd
interest, degree of satisfaction, quality of attention or emotional key: 23 ——> 7P vijlo] H='o® 4
state), the quantity of an audience aggregated as a mass is the aversion: 24019 ——> but, 'FL'T= KorE 2Ql Ao &S
most significant metric for broadcasters seeking to make music AEE kAt
radio for profitable ends. As a result, broadcasters attempt to
maximise their audience size by playing music that is popular, or
— at the very least — music that can be relied upon not to cause -
audiences to switch off their radio or change the station. Audience [ ]% :ELZ OLO}E]] (}5}_%_6—} :fL‘Z:)
retention is a key value (if not the key value) for many music
programmers and for radio station management. In consequence, a (4}, Introduction)
high degree of risk aversion frequently marks out the ‘successful’ The primary purpose of commercial music radio broadcasting
radio music programmer. Playlists are restricted, and often very is to deliver an audience to a group of advertisers and
small. sponsors. To achieve commercial success, that audience must

¢ aggregate: O U} ## aversion: 2o]at be as large as possible. More than any other characteristics

(such as demographic or psychographic profile, purchasing

@D features of music playlists appealing to international audiences power, level of interest, degree of satisfaction, quality of

@ influence of advertisers on radio audiences’ musical preferences attention or emotional state), the quantity of an audience

@ difficulties of increasing audience size in radio music aggregated as a mass is the most significant metric for
programmes broadcasters seeking to make music radio for profitable ends.
@ necessity of satisfying listeners’ diverse needs in the radio
business )
® outcome of music radio businesses’ attempts to attract large @Lﬁiqi}ﬂiq?%ﬂo ?fj‘s} i;ﬁ.ﬁ;];‘?‘c}iﬂjﬂ, =06 Hojol o
udionces ;)L 24 S GAdsty] faliA TP HIle] He Ve FAYt
HYA Bl wEe BHe 3FES FuFe FAGEAA A%
she golth A 4T o] A3 MY F2d MFe vz
(47 24) B559) Foltt.
(%, Body)
(D features of music playlists appealing to international audiences As a result, broadcasters attempt to maximise their audience
(FA1A AFEolA 24dhe 5o Zdlolg2EY 54) size by playing music that is popular, or — at the very least
— music that can be relied upon not to cause audiences to
@ influence of advertisers on radio audiences’ musical switch off their radio or change the station. Audience retention
preferences is a key value (if not the key value) for many music
(Ho)o HFE9 SolA N3 v+ JuFE9 FF) programmers and for radio station management.
@ difficulties of increasing audience size in radio music AZ2So] 22 o3 AY 2o sksls e 2ot
programmes ®

(ol got meole] 339 Apolzg FeE 29 olel$) $99 e E= A

(3}, Conclusion)

necessity of satisfying listeners’ diverse needs in the radio ) . )
@ Y ying In consequence, a high degree of risk aversion frequently

business ‘ , . . )
o A1) obel w0z mE B ; e marks out the ‘successful radio music programmer. Playlists
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(1) Fhe—primary purpose of commercial music radio broadeasting

is to deliver an audience to a group of advertisers and sponsors.
To—achteve—commeretal—stecess—that audience must be as large

as possible. More—thanr—any—other—characteristtes—tsteh—as

aterests eree—of —sattsfactionr—auality—of —attention—or—emotiona
state); the quantity of an audience asgregated—as—a—mass is th
most significant metric for—broadeasters—seeking to make muste
radto—for profitable ends. As—aresult; broadcasters attempt to
maximise their audience size by playing music that is popular;—or

Audience retention is a key value

conseqtence,—a hteh—degree sk—averston—trequen marks—ot
the—stecessful—radio—muste—programmer: Playlists are restricted,

and often very small.

(2) Purpose of commercial music radio is to deliver an audience
to a group of advertisers and sponsors. Audience must be as
large as possible. The quantity of an audience is the most
significant metric to profitable ends. Broadcasters maximise their
audience size by playing music that 1s popular. Audience
retention is a key value. Playlists are restricted, and often very

small.
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In the post—World War II years after 1945,
economic growth fueled a building boom and a massive migration

unparalleled

from the central cities to the new suburban areas. The suburbs
were far more dependent on the automobile, signaling the shift
from primary dependence on public transportation to private cars.
Soon this led to the construction of better highways and freeways
and the decline and even loss of public transportation. With all of
As more

these changes came a of leisure.

people owned their own homes, with more space inside and lovely
vards outside, their recreation and leisure time was increasingly
the neighborhood. One
major activity of this home—based leisure was watching television.
No longer did one have to ride the trolly to the theater to watch
a movie; similar entertainment was available for free and more

centered around the home or, at most,

conveniently from television.
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(4, Introduction)

In the post—World War II years after 1945, unparalleled
economic growth fueled a building boom and a massive
migration from the central cities to the new suburban areas.
The suburbs were far more dependent on the automobile,

signaling the shift from primary dependence on public
transportation to private cars.
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Soon this led to the construction of better highways and
freeways and the decline and even loss of public
transportation.  With all of these changes came a

of leisure.
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(3}, Conclusion)
As more people owned their own homes, with more space
inside and lovely yards outside, their recreation and leisure
time was increasingly centered around the home or, at most,
the neighborhood. One major activity of this home—based
leisure was watching television. No longer did one have to ride
the the theater

entertainment was available for free and more conveniently

trolly to to watch a movie; similar

from television.
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(1) In—the post—World War II years—after—1945; unparalleled
economic growth fueled a building boom and a massive migration
from—the—central—cities to the new suburban areas. Fhe—suburbs

Seonr this led to the construction of better highways and

freeways atr he—decline—and—evernr—toss—ofpublte anspotrtation.

With all of these changes came a of leisure. As
more people owned their own homes, with-more—space—instde—and

tovely—yards—outside;—their—trecreation—and leisure time was
increasingly centered around the home or—at—most—the

netghborhood. One major activity of thts-home—basedtetsure was

watching television. No longer did one have to ride the trolly to

the theater to watch a movie; stmitar—entertainment was available
for free and more conveniently from television.

(2) Post—World War II, unparalleled economic growth fueled a
building boom and a massive migration to the new suburban
areas. This led to the construction of better highways and
freeways. With all of these changes came a of leisure. As

more people owned their own homes, leisure time was
increasingly centered around the home. One major activity was
watching television. No longer did one have to ride the trolly to
the theater to watch a movie; entertainment was available for
free and more conveniently from television.
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An invention or discovery that is too far ahead of its time is
worthless; no one can follow. Ideally, an innovation opens up only
the next step from what is known and invites the culture to move
forward one hop. An overly futuristic, unconventional, or visionary
invention can fail initially (it may lack essential not—yet—invented
materials or a critical market or proper understanding) yet
succeed later, when the ecology of supporting ideas catches up.
Gregor Mendel's 1865 theories of genetic heredity were correct
but ignored for 35 years. His sharp insights were not accepted
because they did not explain the problems biologists had at the
time, nor did his explanation operate by known mechanisms, so
his discoveries were out of reach even for the early adopters.
Decades later science faced the urgent questions that Mendel's

discoveries could answer. Now his insights

Within a few years of one another, three different scientists each
independently rediscovered Mendel's forgotten work, which of
along. [3%1]
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(4, Introduction)

An invention or discovery that is too far ahead of its time is
worthless; no one can follow. Ideally, an innovation opens up
only the next step from what is known and invites the culture
to move forward one hop. An overly futuristic, unconventional,
or visionary invention can fail initially (it may lack essential
not—yet—invented materials or a critical market or proper

understanding) vyet succeed later, when the ecology of
supporting ideas catches up.
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correct but ignored for 35 years. His sharp insights were not
accepted because they did not explain the problems biologists
had at the time, nor did his explanation operate by known
mechanisms, so his discoveries were out of reach even for the
early adopters.
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(3}, Conclusion)
Decades later science faced the wurgent questions that
Mendel's  discoveries could answer. Now his insights
Within a few years of one another,
three different scientists each independently rediscovered
Mendel's forgotten work, which of course had been there all
along.
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An invention or—discovery—that—ts—too far ahead Of—rts—t-rme 1s

move—forward—one—hop: An overly futuristic;—unconventtonal—or
vistonary—inventton can fail initially (it may lack essenttat
not—yet—invented—matertals—or—a—critteal—market—or proper
understanding) yet succeed later, when the ecology of supporting
ideas catches up. Gregor—Mendets—1865 theories of genetic
hered1ty were ecorreet—but ignored for 35 years His—sharp

opefafe—b‘y—kmwn—methan-rgms—so h1s discoveries were out of
reach even—for—the—eaﬂ-y—a&opfefs Decades 1ater scrence—faced

Now h1s insights . Within—a—few—years—of
onte—another,—three—different scientists—each—independentty
rediscovered Mendel’s forgotten work;—which—of—course—had—been
there—alt—atonsg.

(2) An invention far ahead is worthless. An overly futuristic

invention can fail initially (it may lack proper understanding) yet

succeed later, when the ecology of supporting ideas catches up.

Theories of genetic heredity were ignored for 35 years. His

discovery were out of reach. Decades later, his insights
. Scientists rediscovered Mendel's forgotten work.
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Sol 7

Prior to photography,

While painters have always lifted particular places out of their

‘dwelling’ and transported them elsewhere, paintings were

time—consuming to produce, relatively difficult to transport and
one—of—a—kind. The multiplication of photographs especially took
place with the introduction of the half—tone plate in the 1880s
that made possible the mechanical reproduction of photographs in
newspapers, periodicals, books and advertisements. Photography
became coupled to consumer capitalism and the globe was now
offered

had not previously been utilised either at all, or only as pictures

‘in limitless quantities, figures, landscapes, events which
With capitalism’s arrangement of the world as
‘the of

achieved a spectacular and virtually inescapable

for one customer’.

a ‘department store’, proliferation and circulation
representations ...
global magnitude’. Gradually photographs became cheap mass—
produced objects that made the world visible, aesthetic and

desirable. Experiences were ‘democratised’ by translating them
into cheap images. Light, small and mass—produced photographs
became dynamic vehicles for the spatiotemporal circulation of
places. [34]
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@ paintings alone connected with nature
@ painting was the major form of art
@ art held up a mirror to the world

@ desire for travel was not strong

(® places did not travel well
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(%}, Introduction)

Prior to photography,

While painters have always lifted particular places out of their

‘dwelling’ and transported them elsewhere, paintings were
time—consuming to produce, relatively difficult to transport and

one—of—a—kind.
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The multiplication of photographs especially took place with
the introduction of the half—tone plate in the 1880s that made
the of
newspapers, periodicals, books and advertisements. Photography
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possible mechanical reproduction photographs in

became coupled to consumer capitalism and the globe was now

offered ‘in limitless quantities, figures, landscapes, events

which had not previously been utilised either at all, or only as
pictures for one customer .
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(3}, Conclusion)
With capitalism’s arrangement of the world as a ‘department

store’, ‘the proliferation and circulation of representations
achieved a spectacular and virtually inescapable global
magnitude’. Gradually photographs became cheap

mass—produced objects that made the world visible, aesthetic
Experiences were ‘democratised’ by translating
Light,
photographs became dynamic vehicles for the spatiotemporal

and desirable.

them into cheap images. small and mass—produced

circulation of places.
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(1) Prior to photography,

-d-we{-}mg—and—frmﬁnﬁted—&rmﬂ—e%sewheﬁ- paintings were
time—consuming to produce, relatively difficult to transport and
ofte—of—a—kind. The multiplication of photographs espeetalty took
place with the introduction of the half—tone plate in—the—31880s
that made poss1b1e the mechanical reproduct1on of photographs i

. Photography
became coupled to consumer capitalism and the globe was now
offered ‘in limitless quantittes—figures; landscapes, events which
had not prev1ously been ut1hsed ert—he#at—a—l—l—eiheﬁ-}y—as—meﬂﬁes

mesezrpab—l—e—g%oba{—magﬂ-rm&e- Gradually photographs became
cheap mass— produced objects that—made—the—wortd—visibte;
gesthetic—and—desirable: Experiences were ‘democratised’ by
translating them into cheap 1images. tight—smalt—and

mass—produced photographs became dynamic vehicles for the

spatiotemporal circulation of places.

(2) Prior to photography, . Paintings were time—consuming

to produce, relatively difficult to transport. The multiplication of
photographs took place with the introduction of the half—tone
plate that made possible the mechanical reproduction of
photographs. Photography became coupled to consumer capitalism
and the globe was now offered 'in limitless landscapes, which
had not previously been utilised'. Gradually photographs became
cheap mass—produced objects. Experiences were 'democratised'
by translating them into cheap images. Mass—produced
photographs became dynamic vehicles for the spatiotemporal
circulation of places.

(3) Azl o] Hdol = . IELe AALE 7)o A 7E
o] @Wol &28Hl, F7]7| HHH R oA AR =
ALl ZIAIA BEAE 7heA §F SFEE #eY EYomRH o
Bk ARIE aAE AR08t AZAHSA A A o] Hdddl=
S35 A] Ed, Fatet AAE AFEA HAE HAF AP g
e AR o] =Tk AP 15
gt WFstE ATk g A ARRES i AlEIHA tgu &
A o] HAUTH

T ofy
r

_1

16



Folzl 2 theol olold 2ol #AR M AU AL n2AL
[3%] (202431d% 99 113 379 &3

Plants show finely tuned adaptive responses when nutrients
are limiting. Gardeners may recognize yellow leaves as a sign
of poor nutrition and the need for fertilizer.

(A) In contrast, plants with a history of nutrient abundance are
risk averse and save energy. At all developmental stages,
plants respond to environmental changes or unevenness so as
to be able to use their energy for growth, survival, and
reproduction, while limiting damage and nonproductive uses of
their valuable energy.

(B) Research in this area has shown that plants are constantly
aware of their position in the environment, in terms of both
Plants

nutrient availability in the past tend to exhibit risk—taking

space and time. that have experienced variable

behaviors, such as spending energy on root lengthening
instead of leaf production.

But
supplemental minerals, it can proliferate or lengthen its roots

(C) if a plant does not have a caretaker to provide
and develop root hairs to allow foraging in more distant soil
patches. Plants can also use their memory to respond to
histories of temporal or spatial wvariation in nutrient or

resource availability.
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Because the manipulation of digitally converted sound meant the
reprogramming of binary information, editing operations could be
performed with millisecond precision.

significantly
the
digitization of sounds — that is, their conversion into numbers —

The shift from analog to digital technology

influenced how music was produced. First and foremost,

enabled music makers to undo what was done. ( @O ) One could,
in other words, twist and bend sounds toward something new
without sacrificing the original version. ( @ ) This “undo” ability
made mistakes considerably less momentous, sparking the creative
process and encouraging a generally more experimental mindset.
( @ ) Inaddition, digitally converted sounds could be manipulated
simply by programming digital messages rather than using physical

( @ ) For

example, while editing once involved razor blades to physically cut

tools, simplifying the editing process significantly.

and splice audiotapes, it now involved the cursor and mouse—click
of the computer—based sequencer program, which was obviously
less time consuming. ( @ ) This microlevel access at once made
it easier to conceal any traces of manipulations (such as joining

tracks in silent spots) and introduced new possibilities for
manipulating sounds in audible and experimental ways.
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