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ACC Travel Agency Customers:
ACC O{Ar 2y EHH|

Have you ever wanted to enjoy a holiday in nature?
SR (EH): ~3 Ol AUt F7HSR) getaway, break

R BOIM FIHE 571 22 B Ho| AL

=

mjo
)

This summer is the best time [to turn your dream into reality. |
~— the best time =4/ turn A into B: AS B2 HHCH

O]t ofF0| Tilel &

njo
re

H2 HhE X310 AZFYL|CE

We have a perfect travel package for you.

= ideal, exclusive CoLTeTTTTTTTIT s H

S TAS QT B T|F| K| 03 AZ0| Ql&LLCt, inot only A but (also) B: A %t OfL|2} BZ
i= B as well as A H
L L LR CEE LR R LR EEEP LR EERPPEP PR ' help AFE (to) SAHEE
This travel package includes special trips to Lake Madison as well as massage and meditation [to help you relax. |
v 02(B) AZRHOtL|2t B O1(A) A~ HEAH 24

o] TH7|X| R HF2 TA0| H3| & = AT F= OHAXI2E BYED OfL|2t Lake Madison2 22| St o{d S =Z@eL|Ch

*
Also, we provide yoga lessons v taught by experienced instructors. x
which are A 2F % HEl () veteran, skilled

R fEE SHE ZAR 271 Zo|E ML o

P Of| 2FSECHR) reserve, make a reservation for P 7t4, 22(R) rate
If you book this package, you will enjoy all this at a reasonable price.
= Booking this package, 2hel = 2l(R) affordable, inexpensive
gkok Ehilo| O] m7|X|E o fBtCtH, M2 0] BE RS X JHHLE 2 AYL|CL

P it: this packageS X|&
We are sure [that it will be an unforgettable experience for you.]

SIS o|lnE HHA  AX| 28 (]) memorable

f2l= 2A0] SMfAH x| Rt FHo| E A FMPLCL

=

If you call us, we will be happy [to give L more details].

D.O (= to give more details to you)

SE[oAH HSIAIE, 221 SAA O B2 ME AFgS 7[7H0] ¥ AEL .

travel agency O AL reality sy meditation I
experienced SHE instructor ZAt book Of| oF Stk
reasonable ge|xel unforgettable AR 2

EEL 1 NERNTER
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When I woke up in our hotel room, it was almost midnight.
sl 0] (s AX)

LH7F =& oM of 2 = Hel XPFo[ ALt

I didn't see my husband nor daughter.
L not A nor B: A= BT Ofl J

I Fo| Ho|X| gYrt,

LS AN
RZHS A + SHO| + HHLHAH~ing] / $5Y FS pp

I called them, but I heard their phones ringing in the room.
= my husband and daughter

Lt= JS0A HeHE ZAAXIL, L= A S| Hat7h LoM 22l= DS S
* 58 2HA T
Feeling worried, [ went outside and walked down the street, but they were nowhere to be found.

= As | felt worried, = nowhere were they to be found (£&0| TX| 7t5)

ZHo| £[0], L= $122 L7 H2IE ZHof W ZX|T, 22 ofC|o = ALt

[When I decided I should ask someone for help], a crowd nearby caught my attention.

AlZtel EArE ask for help: =& HotCt

Li7t F2710A 282 3521 HE o, 2Xo| olH 230| W F2

(]

E0UCt

I approached, [hoping to find my husband and daughter], and suddenly I saw two familiar faces.
CH7bzbch (Rh L[ 0 12t 582 2|0|& 0|f = A7 E (=as | hoped to ~) = my husband and daughter

Lhs HHa 28 Rod= 3Ys o ozt Rp7| @2 5 d20| HACt

I smiled, feeling calm. Just then, my daughter saw me and called, "Mom!"

= as | felt calm / ZZSA+HEAL

Lt

rir
r2

E5tH, 224ct Bt2 0, 2o| LHE 23 “HoH 2t QM ECL,

They were watching the magic show.
= my husband and daughter

Jds2 048 B s S0I0h

Finally, I felt all my worries disappear.
V (R Z4&Ah o] OC L ARZFX|CH (Rh

ORI, Lhe ) BE 2ol AMRHRIE 2g =2

wake up THO] Lict midnight A worried AYst=
crowd =& attention ol EAE, Kt XA approach  CIZR7tCH F 2, ZAHK]
familiar =2t A=t calm Qt=Sh=, Extot disappear At2pX|Ct

EELS ) NERNTER
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Research shows [that people {who work} have two calendars]: one for work and one for their personal lives.
showl| SXM0IHE J (Me7ts) — = 2AE V' () private

A= Yshs AFECl F e F™HE x| Ch= AE EoEL: Sus YR E S

K
;2
ot
Ju
°
d
=
rir
=
re
i)
o
B
mjo
do
.°,l
na
°
n

Pit € el G4SN s A

Although it may seem sensible, [having two separate calendars for work and personal life] can lead to distractions.
sc’ L [] S A F0f V. ($) result in, bring about

cf) sensitive: IZFsH A&

HIS 10| Y HUKIE BEX|D, YRot oKl &S Y £ ol HES 2

=

Zt
=

mjo
rr

A

ol

rlo
L]

Ak

et

= QUCh
P EAPE HH AL ~ QK| O X[ (=whether)

[To check if something is missing], you will find yourself checking your to-do lists multiple times.
to FYA RAHEY(SH) v o} ocC

FEE 0| AEXE =elsty] ol FHUS 22271 RpAo| F U EE2 o2 ¥ =Qlsk= A2 MEA 2 Aol

Instead, organize all of your tasks in one place.
*

O, Mol RE LSS o 2o Falsta)

r YA FEAR ~ K| Ot X[ (=whether)
It doesn't matter [if you use digital or paper media.]
7tz0f stk L ¥F
galo| CIX|E mjHIE MBSHE Fo| IfHIE ME5HE S251X| eict.

=

It's okay [to keep your professional and personal tasks in one place. ]
7tF0f L[ EFo

R

S|
o

Aol Yot 7ol 87

i
b

o &

rr

A2 WECk

ro

+&El: be p.p
This will give you a good idea of [how time is divided between work and home].

o AR WA ERE o RO F= ) L[] TXA ofe SHO| JEE = HEAZZ(TAE)

0|Zd2 ZlofjA| Lot 718 Atoloj| AlZto] of B A ZINX|=X|of cHs &= LA siE Zio|ct.
P decisionsE A5t AR A}

This will allow you to make informed decisions about [which tasks are most important].
07| This b allow A to B: A7} BSHA| shCt — UHOAZZ (Ol EAD: BAHE

0]Zi2 oftd o] 7P FZetx|of ciet FHo| Yzet ZFS el & Aol

research O A calendar EE personal JHQIE QI
although HIE ~2X|2tE sensible ga|X el A separate =2 &
distraction =t if ~QIX| Ot K| to-do list sfor g 2o =25
multiple Cta=0f, S50 instead CHAlof organize Z 2|5}t
task o 7 matter S5t media =Ch Of |
professional HEHel divide LECt allow e,
informed HEO| 2% decision 23
14 2Ef 3 NERNTER
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Why do you care [how a customer reacts to a purchase]?

MAMECE L []: care?| SX0| Agtg sh= HAE / react, EHS ST} (/) respond
of ghal2 Mol ofZo o B A Y-S sHeX|0f CHal AA 2712
Good question. T'P' whether :

11 A WAL ~2Ix] oful
12 AR BRAL ~0IE OLE

2 ZEolCh

[By understanding post-purchase behavior], you can understand the influence and the likelihood of
by + SHAL ~H2EZM Iy 7t () possibility

whether a buyer will repurchase the product (and whether she will keep it or return it).

YAE FEAL: ~2AX] OFHR] L xfFOfSECH YAE AL ~QUX| Ot = the product

T = ESS ofsh ey, FM2 I A Loixtrt HFS M0 X (A2 W7 HES 7HERA EE BEEX)Q 58S oY 5 ALt
I () figure out, find out, understand

You'll also determine [whether the buyer will encourage others to purchase the product from you].

oLyt HAPE H &AL ~QIX| OFHX|  encourage + SHO| + SHZHHO| (to YA

A2 FOfXt7F CHE AEEOA FHUEZRE HES FUSES AEEX| o E E3F 2opd Zio|Ct,
P () Contented () Dissatisfied, Discontent " % FEBEEY (22| 2[0/2 ZX| & : recommend products to others for no gain)
Satisfied customers can become [unpaid ambassadors for your business],

customersE A SH= A EAL B39 (8) unsalaried L CHA}

2

-

m
Elgnid

rlo

SHAO| AYS 9B 23 A E £ Yooz,
rgyss

customer satisfaction should be on the top of your to-do list.
OtE (8h dissatisfaction  QUCH FOfXS| BHES xMo=Z g

2 gHEo|

met

Y S50 X AThof 2L0{0f St}

]

People tend to believe the opinions of people v they know.

~StE ZE0| QUCH () are prone to, are likely to  SXZ A O HAF who/whom/that 4 2f

MEE2 1S0| of= At Sl oHs U FEO| AL

People trust friends over advertisements any day.
NEETS ~gct N

AHE2 AURIE K AT E o ME[F)
P EAI (887E) 45 re
They know [that advertisements are paid to tell the "good side"]

P EAPE2 (HBLAX) I persuade + FX0] + SXAEO| (toF A

and [that they're used to persuade them to purchase products and services. |

rlo

* be used to V : ~5t7| 2|8 AHEE|CH (be used to Ving : ~SH=Ol L= X|CE, used to V : ~Sh= ZHCH, ~O|RACH
JE2 200 £2 HS Yo7| flof =0 20|11 2|0 ARE0| XE D MHAE FOiStESE 152 HS5Hs Ol AFEEICHE WS &1 QUCh

P A&z p L EDBICH (]) observing, tracking

i Sh - 3ol Ol
By continually monitoring your customer's satisfaction after the sale, by ~ing: o;ruirﬁ '"f ing : %f”: ROIM,
by + SHAL: ~E2EMN EEHQl (Bh positve L BtE () gratification, pleasure on ~ing - of ~ing : ==

you have the ability to avoid negative word-of-mouth advertising.

~ the abilityE 415 to R G At L YAE0] H (7) oral
B 3 17| BHEE N4MOR BUEFORM, BAS SN Y4B BDE U 4 I 5B AL,
react g8 5ot purchase TOE likelihood 7tsd
determine 2 OFLHCF encourage HESICH unpaid F=29
ambassador CHAL monitor BLH[ZASHT word-of-mouth AYAFO|

EEL @ NERNTER
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z ARESHE A2|0AM O 2 Y= of= AH|X
m
)
() digitalized, electronically controlled, technologized
01 The promise of a computerized society, we were told, was
S HYUE %
ZFESHE ARe] &2 22|17t E7IRE,
[that it would pass to machines all of the repetitive drudgery of work,
4 L, a computerized society HHE R Q|
[ 2O 9&& st= HMA
70| 2E YEXQl nE U J|Ao BA
P allow A to V — allow?| 534 20 ¥ ——
allowing us humans {to pursue higher purposes} and {to have more leisure time}].
= which allowed = and it allowed () goal, aim, objective
22| UZHE0| O £2 XS TSI O B2 )7 AIUS THY 4 A ShECH: Ho|RACh
02 It didn't work out this way.
Lo1# U8 28] AIZHS0| O £2 2H2 R O B2 OHAIZE I & UM HECH
a%e oY 4o EXIE YTt
3 Instead of more time, most of us have less v.
sy most of+SH+&25 (time)
_E_Xl‘
T oo B2 A7 iAo, 92| (REe o He A2 ZHX|n 9tk
04 Companies large and small have off-loaded work onto the backs of consumers.
S V  (®) unloaded into (X)
A1 =H2 3ME2 LS 2HIXHEL| Soil HEZICE
PEEN x CELE
05 Things [that used to be done for us], as part of the value-added service of working with a company,
0 oSl 2x0|E BZE] Bl 20] 9%, Tlps' ..........................................
H ~Ol SH[C] H
we are now expected to do ourselves. : gze‘:s;% \t’o' VOI'.‘: 6*}*;[“ Argsct ;
L expect A to VO| =54 L #0 weE ZZx (228 ibe used to ~ing : ~BH=0| =BYXR|CH
SIALOl A sHZESHE R7E7HX] Mu|Ao| Lo R, 22| E lo WHX[T HES oI 22| 2227 St & | ECE
P expect A to V| =& " (§) bookings, reserves, arrangements
06 With air travel, we're now expected to complete our own reservations and check-in,
(/) carry out, finalize, perform, fulfill, execute
jobs [that used to be done by airline employees or travel agents.
 jobs +ABHE BAY L 45 Fo| x GEEE
oS Yo B, STA HAO|L YA HA S0 25 Walx|T Lol 22|2f ofefat HA QS o|H = 22|17t AT 258 7|CHECh
07 At the grocery store,
AREHNME,
P expect?| O.C1 P expect?| 0.C2
we're expected to bag our own groceries and, in some supermarkets, to scan our own purchases.
L expect A to Vo| +=5Y * scanning (X)
2|7t 22| Xt MEES HY SX[of S£5 2|0 Y8 IOl = 22| XHAo| Foist EH S AMSHEF 7| EICH
* drudgery: L&
computerize HAEHZ N2|stct repetitive HEE O pursue =30t
purpose =5 work out 21850t off-load g 7|t
value-added £It7tK] 9] complete rdshot reservation of| oF
employee | travel agent oA ZI R bag SX[of| ECt
purchase TOHE
= 7~
H2F 5 NERNTER
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We tend to believe [that we possess a host of socially desirable characteristics],
% YAME FHO1 + §TE L %, oo

and [that we are free of most of those {that are socially undesirable} ].
HE GAE 5502 + AXMH = characteristics L { ) those =A5l= 2HAH

2= 227t ARIH o2 AT 4SS ROl XL 3, J2| 1 22[= M| He = B[S 2 S| tiFE2 X|L|2 AX| pioin = FEo| QUL

For example, a large majority of the general public thinks [that they are more intelligent, more fair-minded,
= For instance CHCH=2| \Y FAE FH0 + ATH &3¢ (/) impartial

less prejudiced, and more skilled behind the wheel of an automobile than the average person].
HAZ 7t (]) biased

OlE S0f, cicho| Lk CfSS2 50| 28 MR O XIHo|n . 35, & WAS 7kX| 1, XAISKHE 2HE f o s553cta WZsio),

[ it: this phenomenon

This phenomenon is so reliable and ubiquitous [that it has come to be known as the “Lake Wobegon effect,”]
= 03¢ 2% 1 ME = AE (B) dependable, trustworthy ~3tA ZCt ~2 L2X|Ct / cf) be known for ~2 F 35t}
SO0+ 8/8 + that + S + V = HR(O4Q) &/5 s{M ~3ICt be known to ~O0il7| &a{X|ct

HE Mg = A0 ofCiML 2 5 27| HE0| "Lake Wobegan effect’2t €2{X|#| | ACt

g

ol

re
o

after Garrison Keillor's fictional community {where “the women are strong, the men are good-looking,
= in which (Garrison Keillor's fictional communityS £t ZHA 2 APE)

and all the children are above average}.”

"ods

rlo

Zot0, HHES HUZIOD, BE ofo|S

rlo
[ol-]

# 0|42l Garrison Keillar2| 5| &l 3 SH|2| 0|53 A

A su ey of one million high school seniors found [that {70% thought ¥ they were above average

Vv MEIts (that)

nsstw xn

¢
rh
ok

Hd 1002 B

mjo

ez st HEZAMM 70%= A0 2|EY S0 A0 F o|Hol2tn H2n

1

in leadership ability}, and v {only 2% thought v they were below average}].
(that) (that)

2%T0| XpHo| W o|statn ML= HS HAMUCL

[In terms of ability {to get along with others} |, [a// students thought {v they were above average}],
~HOA ~ ability =4 L~ Z X|LHC} S1 V1 (that)

[60% thought {v they were in the top 10%}], and [25% thought {v they were in the top 1%}]!
2 V2 (thay 3 V3 (thay

60%E Zt410] 49l 10%0f SotCtn W24, 25%= XpMO| &9l 1%0] Sotctn WZbicH

* ubiquitous: =X Off U=

@ Lake Wobegon Effect (HHIZ &4 21}
It 7 dk(overconfidence effect)2tl = £ 20, XHMo| SHE HAECH WISt ZE¥S LEIUE 80
$H|Z2 s£ 01729 EXIEIL M2l A Y2 (Garrison Keillon2| 2lC|2 E2HOHA prairie Home Companion)0f Lt 7H4kQ| OfZ0|Ct

o] Of2o AFRHE2 2

F AAR FWaHED o F 47|31, 2o M3, £HSiCtn UECH YHIE =50 MFENY 2228 FYIHO RHOhn S

BHEE HHIZ S+ 232D W eo BEH NFALCH BOI0) o A YD UCHD 0f7, BEH A4kt of B Jt=acks UE

possess KIL|C} A~FShot a host of ®E, o socially AtZ| o2
desirable HREF RIS characteristic £4 8% majority CHCt=o]
general public ELIEE S intelligent NESE fair-minded 38%
prejudiced HHS 71 skilled s sHE phenomenon oy
reliable dEE = Ae in terms of ~0fl AN M get along with ~QF Z X|LiCt

EELS @) NERNTER
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Few people will be surprised to hear [that poverty tends to create stress]:
72| BlEt FAY E¥HEe ”) ~dhs ol ATt * BEELE

III|0

7tcto] AEYAE gEste Aol Jcts A 2 AlRt2 79| glg AHolc:
P EE, SHE: studyS FASHE DHEA

a 2006 study [ published in the American journal Psychosomatic Medicine], [ @ eiuole,

S which was(ZF 2Tl +be) A =F

I1|I'|
> Rt

o|lE £0f, 0|22 M2 Psychosomatic Medicinedll 'LEE 20069 7

rr

noted [that a lower socioeconomic status was associated with higher levels of stress hormones in the body.]
\Y O FXOIE HHA S Atz ZAHA X9 V' ~1F 23 QUL (F) be related to
(= a lower socioeconomic status indicated(*£= showed) higher levels of~)

O &2 A3l ZHEIE X171 Ml o =2 $Xe AEA =220t 20| QIckn AFIUCE

I8[NSUS1, richer economies have their own distinct stresses.
(@M =R 2 M) 27t B3 (B) noticeable, (R8F2 2 CHA| 7HS) unique, intrinsic
SIX|2H O BQst 27t O E0H0| 3t AEYAE 74X QULCk,

The key issue is time pressure. x {JHLEEY

i}

o WEe N7 Yeolct,

A 1999 study of 31 countries by American psychologist Robert Levine and Canadian psychologist Norenzayan found
S v

0= &2|8kXt Robert Levinedt 7HLICH 21 2|StX} Ara NorenzayanO| 317052 CH&2E o 19991 7= Yotiict
P ASH &4) which = and it

[that wealthier, more industrialized nations had a faster pace of life — {which led to a higher standard of living,
found?| =& 0{H that 22| S V' L {}: a faster pace of lifeE 45t= 2AHE

S £RAT, O Mt 74801 o WE dtol S8 AR cks 2 — 2217 0120 H £2 MR $EO2 OlofRI,

I at the same time: SA|0f| () simultaneously
but at the same time left the population feeling a constant sense of urgency,
2 which® 29| v'2 o" oC1 L% = experiencing ongoing state of haste,

<leave O ~ing> O ~t HE{Z L] FCt

SAOf M ESOA XK Y-S =NH

as well as being more prone to heart disease.} ]
0cC2 be prone to N: (&0l) Z2|7| &L} / cf) be prone to V: ~5t7| &Ct, ~3h= ZE0| UL}

J=ek ofufar AEEo 2al7| o HA ks RS (YoHEh

, fast-paced productivity creates wealth,

ArE 4, axﬂi () Actually, In reality

—
but it also leads people _to feel time-poor when they lack the time [to relax and enjoy themselves]. * EEELE
! \Y% 0 oC % ~ enjoy oneself: Z4H 2LCt, E7|Ct
= fast-paced productivity
aze =3 ARE0| TS B0 S XY AZH0| 82 1 AIZHo| £EThD LA|A| Bk,

* prone: A2|7| 4|2
few Aol = tend to ~St= Z=0| AT socioeconomic status At Z M X|2|
be associated with ~ ~2f £t20| QAC} economy (BHFH=ZAM2l) =7t distinct 3ot
population oI, AHRE constant X&Hel urgency g Hebgt
be prone to ~517| &Lt enjoy oneself 4 ELUCt E7|Ct

I 2E] @ NERNTER
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HojlM A3 HHYS MR8

Share of Forest Area in Total Land Area by Region

(%) in 1990 and 2019
50

=z =1 1990

223 2018

42.6

40

37.7

32.4

30
25.3

22.6

201

ALLATEARRN

Africa America Asia Europe Oceania

The above graph shows the share of forest area in total land area by region in 1990 and 2019.
v

o

¢l 5= 1990'A1t 2019'A2| X|HE & EX| HHO|XA

>
oM
2
i)
lo
it}
40
1o
fjo
HT
2
A
int

Africa’s share of forest area in total land area was over 20% in both 1990 and 2019.
S v (253%)  (21.4%)
or=2|7te| MA| EX| HEO|AM L3 HHo| MR E0| 19901t 2019'F = Ct 20%E HRALCE
[ the share of forest area in America

The share of forest area in America was 42.6% in 1990, [which was larger than that in 2019].

% 2BS HYAZ At 2T

1990 OH|2|7te| ME HHY H{E2 42.6%A 1, 0l= 2019'A2| AN KLt I ZiCH

The share of forest area in Asia declined from 1990 to 2019 by more than 10 percentage points.
(324%)  (20%)
OfAlote] 4+ HE HRE2 1990'dFE| 2019'AMX], 10 HUE ZQIE of4 ZrAUCE

In 2019, the share of forest area in Europe was the largest among the five regions,
(46%)

2019 fEe MY HY MRE2 AN XY & 718 7o

’

more than double that in Asia in the same year.
= the share of forest area (20%) L, in 2019

#2 df otAlofe] a2 & Hi7L EQUrh

Oceania showed the smallest gap between 1990 and 2019 in terms of the share of forest area in total land area.
(0.8%) ~9| HOjIN

2AM|otL|oF= 19901t 2019 Ato[of] & EX| HEoM L7 HEo| HF 20 2A0f 71 =2 Xto|E HRUCL

share HqRe region X4 decline ZrASICt

gap xtol

EEL @ NERNTER
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26 ZH e}l Gary Becker?| 2f

Gary Becker was born in Pottsville, Pennsylvania in 1930 and
' T4y SA HERE

grew up in Brooklyn, New York City.

Gary Becker= 1930'd Pennsylvania 3 Pottsville®l| A Ef0{5t11 New York City2| Brooklyn®lA{ X}&tCt.

His father, [who was not well educated], had a deep interest in financial and political issues.
TEH(RS2 F WA ZIUCH  (]) was deeply interested in

.

WS N2 WX Rk 29| ofHX|= St FAIEH 0| #2 20|

[ graduate from : ~& Z YstCt [ major in: ~& MZSICt

[After graduating from high school,] Becker went to Princeton University, [where he majored in economics].

HEHEAE MR A2 58 SAFRE (= After he graduated from high school,) ~— ZAEA} = in which[and there] + 2HF &

il PN

NSsNE EYS F, Beckers Princeton University2 ZIgHin, 7{7|M 1= ZANgS HIFCL

He was dissatisfied with his economic education at Princeton University
be dissatisfied with: ~0f| &2t53}Ct

Princeton UniversityoflA{2| J+&= ZHs n|of| S2UZUCH

because “it didn’t seem to be
seem to V: V@I

handling real problems.”
ZA Zct L handle: CHRC} () address, deal with, cover, treat

“BHE wgo] HAHI

H

1]

Ctex AAE 2O[x| pik7|" W0

Ho

He earned a doctor’s degree in economics from the University of Chicago in 1955.
earn a doctor's degree : SIAtSHR|E F S3IC

= 1955'A0] University of Chicago®ilA Zx|st

HhAp 3]

syt

His doctoral paper on the economics of discrimination was mentioned by the Nobel Prize Committee
L, siAl=0 =& Ell(mention : ~Oll CHa{ AGstCh

xhgiol ZHBto] Chet Do| WA =22 WA glaiso) o8] AT EIUct

as an important contribution to economics.
~2 ~ofl T3t 7|of

FHgto st a9t 7162

Since 1985, Becker had written a regular economics column in Business Week,
L ~EEf T 2 ()

19853 8L E{, Becker= Business Weekdll 22Xt ZE 2 HI7|Ho = 7|3t

explaining economic analysis and ideas to the general public.
sEEATEEYSE) 223 analyses

A X

=5

=41} ofo|C|oj & Lkt Lol A EEst=

In 1992, he was awarded the Nobel Prize in economic science.
+SEi(award : ~0A (& &) F=0{3tCh

199240, 2= =8 FHgHS

* discrimination: X+

financial political ESPNES RS handle CHRLCH

doctorial paper regular Y7152l Al

column analysis
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2023 Drone Racing Championship

2023'd EE o] MulAdN
Are you the best drone racer?

CHAM2 x| 19| EE 3|0|MQITtR?
—

Then take the opportunity [to prove you are the one]!

7|51 FCt (]) grab[seize] an opportunity[a chance]

JCHH of2{20] HtZ 1 AtEol2tE WS STE 7|2 E FeMa!

When & Where
AH & ofC|A
* 6 p.m. -8 p.m., Sunday, July 9

- 2F 6ARE 2F 8ANX|, €Y, 7E 9¥¢

» Lakeside Community Center

- Lakeside Community Center

Requirements
nea
* Participants: High school students only

&I DS

* Bring your own drone for the race.
- HO|AE I Aol EES X1 24| 8.

Prize
Ab
o

* 500 and a medal will be awarded to the winner.

a0 HEZ0| =05 = =SE F2|! (award: =04 5}Ch)
- 50022t O|=o| 2EXt0A ~0{E AYL|Ct
Note
F PN

* The first 10 participants will get souvenirs.

- A& 102 HIHKER 7IEE

njo

YA 2 AYLICE

For more details, please visit www.droneracing.com or call 313-6745-1189.

o %2 M& HEE AstA|H, www.droneracing.comS 22351 7{L} 313-6745-11892 Hs}stM| L.

opportunity 712 prove S5t participant ZIERE
award =0 5tCt souvenir 19E detail N2 Atg
L 2E @ NERNTER
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Summer Scuba Diving One-day Class
6§ AFH Cio|Y #hlo] Ea&
Join our summer scuba diving lesson for beginners, and become an underwater explorer!

XHX}

St

2lo] fF AFH Cro|d o Foste, £33 BEH7I7} ElH L!

4o

Schedule

¢ 10:00-12:00 Learning the basics

- 10A] - 124] 7|= Hi 27|

¢ 13:00-16:00 Practicing diving skills in a pool

- 13A] - 16A =SFOM CHo|Y 7|& AF3|

Price

77

« Private lesson: $150
-7l $9: $150

* Group lesson (up to 3 people): $100 per person
-3E =Y &It 3%F): 1212 $100

« Participants can rent our diving equipment for free.
FE2E (|)) free of charge, at no cost, without charge

Notice

o3y
» Participants must be 10 years old or over.
- H7txH= 10M| o] &o|ofof gti|ct,

« Participants must register at least 5 days before the class begins.
- H7HRbE Mol = AME 5Y MK SESHoF "LICH

For more information, please go to www.ssdiver.com.

O B2 R E YA H, www.ssdiver.comS Y254 2.

—_

beginner ESL-PN explorer private
%

N
&
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ue i oom
Ui oot

7
participant SPoN, rent Ct equipment

o
o
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2
H

register SESICH at least
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01 Although praise is one of the most powerful tools [available for improving young children’s behavior, ]
M (7)) compliment L one of the Z[45 S4AL 7t ~3t H4E & oLt L [ ]: the most ~ tools =4It HEAT
_E_Xl'
T mme ol ool 5o WES MSHE O ARE & Qi JHR LB ET T SLIOIXD,
it is equally powerful for improv' g your child’s self-esteem.
= praise for Ving(& B Al : V=
a2 ofole] RELS AT HolE SZo0| Zsict
[ preschoolers
02 Preschoolers believe [what their parents tell them @ in a very profound way].
ZHAICH Y Ab(=the thing which) + 22tME L in a(n) ‘Y&AF way : '&8AFSH Aoz
0|#% ofFE2 29| #27} IS0 st= S e £ ZA oHZCt
| g .
03 They do not yet have the cognitive sophistication [to reason analytically and reject false information.]
= preschoolers QXA Hugt L, [ I: the cognitive sophistication =48t to R AT
152 EMNOE $24t1 BRE WHE AR + Y& AXH HEHES OFF XD Ax| Lt
04 If a preschool boy consistently hears from his mother [that he is smart and a good helper],
B H (B A=Al HAR ¥ L[] SA hearse| £X0f S st AR
gkok O|F|St 2140 10| O{HLIZRE| A7} £L5 0 F2 = "i‘.II'EF‘E A2 A& E=Chy,
P XAl EEAF(3~) |
he is likely to incorporate that informatlon into his self-image.
~g 7b540| =t incorporate A into B : AE BE SZA|7|CH
a1 FEE 20 RopyeE ERAIL THs 40l St
SYAFOf (B3 3) P FEATACHYAL AHALRE BATHYAL 2O SA =LK F2
05 Thinking of himself as a boy [who is smart and knows how to do things]
think of A as B : AE BE 0{7|C}. S AN HeSA2 EE
() see/regard/view A as B
A228 SHOT US OWA HEF O 2R daPE AL
P AFSGSA+ 0 + OC (6 S-HEREA/ +E-pp)
is likely to make him endure longer in problem-solving efforts and increase his confidence in trying new
L, =@Azoo] ChZ A (to) SALRIY: make?t B in Ving(8 A : ~sh=0 ?L0f
and difficult tasks.
a7 25 812 =20 Yo o 22| XSSES 41 MED ofzie Y AlEsHe Hoj 2of 10| FFUZE SIAY FH5 40| ELt,
06 [STMIENL, thinking of himself as the kind of boy [who is a good helper]
S YA dejet 25— FABCIBAL MBI BACBA Ho| SA $UK| Fo
ORI 2, RIS B8 DRI 1 SRl AUoR MABE He
P 2%l 254
will make him more likely to volunteer to help with tasks at home and at preschool.
make + O + OC(HEAh ALEOZ to V StCH
a7F HollMet R0 L2 tEXoz A & 7tsdE o 3 s Ao|ch
* profound: 5 Z-2 ** sophistication: 3 1 2k
praise HE tool =3 available o 8g =+ As
improve ~2 SHALA|7|Ch self-esteem xEZ preschooler R
cognitive QIX| & 2l analytically BEMxXoz endure X|&ShCt, A& SHCt
incorporate Estsict confidence Kpal similarly OFERZER| 2

2E @ NERNTER
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Advertisers often displayed considerable facility in adapting their claims to the market status of the goods
oSt &8 adapt A to B: AE BO|l HEA|7|Ct
(%) remarkable () ability, capability

v they promoted. ]

S which[that] ‘4 2f: the goods =4

okt

DFES 150 THSHE 4B AIF N0l WA 15 FUS IS YL 5US XHF HAFALL,

Fleischmann’s yeast, j[fu@iisizitss, was used as an ingredient for cooking homemade bread.
be used as: ~2 AFEEICt <cf> be used to ~ing: ~5t= 0| Y=%SICH used to SAHRE: ~5t2

el

=

O£ £0], Fleischmann2l 22= HojM U= WS 22|5H= W22 AMEEACH

Yet more and more people / in the early 20th century were buying their bread from stores or bakeries,

AT

SEX| 2 20M|7] x0fl HHE O B2 AFRS0| 7HALE EHAM S At AU

so consumer demand for yeast declined.
() need (8h) supply  decline () decrease, reduce, diminish (2}) increase, go up, rise

JEM 20| che AR 25 HaCE

The producer of Fleischmann’s yeast hired the J. Walter Thompson advertising agency
() employed

Fleischmann?| £22| MAMXt= J, Walter Thompson 1 CHALE 183ct

to come up with a different marketing strategy to boost sales.
L——2A o R HASH: ~317| 23 M)—
come up with: 28 2tslf LHCt, D QFSHCE (]7) design, invent
EHOHE XS] fIiAM CHE OHAIE T=FS 1netstE{n
> = key ingredient of bread [ turn A into B: AE BZ HFLCH

No longer the “Soul of Bread,” the Thompson agency first turned yeast into an important source of vitamins
= The Thompson agency first turned yeast (which was) no longer the "Soul of Bread" into an important~

with significant health benefits.

~2 7k L 4T (/) substantial, considerable
Thompson Z1 [H&Ats HXY 825 Cf 0|4 “Soul of Bread"7t OtL|2t A2tet ZAZ4ko| o o] Q= HIEHTIC ZR3%t ZZASZ HIRLQULE

SilNAalEEEiEi, the advertising agency transformed yeast into a natural laxative.
= Soon after transform A into B: AS BE HCH

ax=z

ol

oA

rr

BEE M ASHH 2 HRRACH

Repositioning yeast helped increase sales.
B K|, = ®Z = Repurposing %

z 20 ojojx] Mg W= A2 WES 7= AE =

=

* laxative: 2FSHA| (H{ RIS & A St= & S4B 8)

considerable Aot facility =3 adapt HEA7|Ct
claim F=5 promote S 25t} yeast 20, 0/AE
ingredient Q2| =z demand =2 decline gastiot
hire g8t come up with ksl ani; thereafter =0
significant <% %t benefit =9, o= repositioning  AlZ L§ /X[ ZfMH
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