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1. p60-Gateway

Recognizing 1[ethnic / ethical] issues is the most important step in understanding business ethics. An
ethical issue is a(n) 2[identifiable / justifiable] problem, situation, or opportunity that requires a person
to 3[choose / refuse] from among several actions that may be s[denied / evaluated] as right or wrong,
ethical or unethical. To learn how to choose from s[alternatives / consequences] and make a decision
requires not only good personal values, but also knowledge s[competence / compliance] in the business
area of 7[concern / support]. Employees also need to know when to rely on their organizations' policies
and codes of ethics or have discussions with co-workers or managers on s[approximate / appropriate]
conduct. Ethical decision making is not always o[tough / easy] because there are always gray areas that
create dilemmas, no matter how decisions are made. For instance, should an employee report on a co-
worker engaging in time theft? Should a salesperson 1o[leave out / sort out] facts about a product's
11[good / poor] safety record in his presentation to a customer? Such questions require the decision

maker to 12[evaluate / eliminate] the ethics of his or her choice and decide whether to ask for guidance.

2. p62-n0.01
Sometimes it's important to 13[disagree / correspond]. All the great social reforms which took place in
the eighteenth century, 14[on the contrary / for instance], began with the is[indicated / dedicated]
campaigns of a handful of people who saw something wrong, and did not let it rest. Slavery was widely
1s[avoided / accepted] in Europe in the eighteenth century, but as a result of consistent campaigning,
the slave trade was made 17[illegal / legal] near the beginning of the nineteenth century, and the owning
of slaves became 1g[illegal / explicit] a few years later. Social psychologists Moscovici and Nemeth
showed that if just a few people 19[stick to / object to] a particular view, which they are 20[convicted /
convinced] is right, then over time they can have a great deal of influence on a larger group. The
important thing, though, is that those people who are in the 21[majority / minority] and trying to
influence the majority should be 22[seen / misled] to be genuine, consistent and resisting social pressure.
If we see people acting like that, over time we become 23[anxious / curious] about why they are doing it

and so are likely to think 24[more / less] seriously about what they are saying.
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3. p62-no.02

Attention is 25[selective / unlimited]. We cannot focus on everything, and the 2s[knowledge / ignorance]
we bring to a given situation allows us to direct our attention to the most important elements and to
27lignore / foster] the rest. The extent to which our schemas and expectations guide our attention was
powerfully 2s[distributed / demonstrated] by an experiment in which participants watched a videotape
of two "teams" of three people, each passing a basketball back and forth. The members of one team
wore white shirts, and the members of the other team wore black shirts. Each participant was asked to
count the number of passes made by the members of one of the teams. Forty-five seconds into the
action, a person wearing a gorilla costume strolled into the middle of the action. Although a large black
gorilla might seem 29[easy / hard] to miss, only half the participants 3o[ignored / noticed] it! The
participants' schemas about what is likely to 3i[happen / behold] in a game of catch directed their
attention so 32[intently / roughly] to some parts of the videotape that they failed to see a rather

dramatic stimulus they did not expect to see.

4. p63-n0.03

With the rise of modern science new habits of mind developed. The method of the sciences and the
image of scientific narratives became 33[unquestioned / unreliable] and 34[reinforced / restrained] new
habits of mind, becoming an accomplice to those that would best 3s[accumulate / accommodate] the
new image. These habits of mind became a(n) 3s[duration / duplication] in the classroom of what the
sciences were supposed to be doing in the laboratory. They developed clear and distinct ideas
37[devising / imitating] mathematical models that are hypothetical, abstract, ahistorical, and humanly
disembodied. Descartes, Newton, Galileo, Locke, and Rousseau are the best examples. The mind was
trained to 3s[repeat / record] certain 39[practical / logical] operations until a habit was developed of
reading the world according to those skills. Even if the reading was supposed to be disembodied and
therefore 4o[objective / subjective], the result was that the viewpoints and skills became 41[embodied /
embarked] in those using them. For the older habits of mind, external cosmologies (now considered

outdated) were 42[surpassed / substituted] in all classrooms.

5. p63-n0.04
Commodities do not go to market all 43[on their own / by force]. Someone has to take them there.
Goods must be moved, prices agreed, and only after a long and complicated process will the commodity

44[in certainty / in question] be there for the end-user to enjoy. This applies to films and videos as much
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as it does to any other commodity, and it 4s[applies / implies] even in that sector of the film and video
business that likes to think of itself as remote from and even 4s[antagonistic / analogous] to the regular
processes of commodity 47[exchange / refrain]. But perhaps because of this 4s[aversion / advocacy], the
process by which commodities get to market — generally referred to in the film trade as distribution — is
the least studied of all the aspects of cinema and other forms of moving image. A lot is written about
film and video production, about the films and videos produced and about how they are
perceived/received by the spectator, but very 4o[little / most] about the so[interactive / intermediate]
stages between production and consumption. Sometimes it seems as if, in the world of cinema and the

moving image, commodities do indeed si[mysteriously / exclusively] get to market all on their own.
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1. p60-Gateway

1[Recognize / Recognizing] ethical issues is the most important step in understanding business ethics.
An ethical issue is an identifiable problem, situation, or opportunity that 2[requires / require] a person to
3[choose / be chosen] from among several actions that may be s[evaluating / evaluated] as right or
wrong, ethical or unethical. s[Learn / To learn] how to choose from alternatives and make a decision
s[requiring / requires] not only good personal values, but also knowledge competence in the business
area of concern. Employees also need to know 7[who / when] to rely on their organizations' policies and
codes of ethics or s[have / having] discussions with co-workers or managers on appropriate conduct.
Ethical decision making is not always easy because there are always gray areas that o[create / to create]
dilemmas, no matter how decisions are made. For instance, should an employee report on a co-worker
10[engaging / engage] in time theft? Should a salesperson leave out facts about a product's poor safety
record in his presentation to a customer? Such questions require the decision maker to evaluate the

ethics of his or her choice and decide 11[what / whether] to ask for guidance.

2. p62-n0.01

Sometimes it's important to disagree. All the great social reforms which 12[was taken place / took place]
in the eighteenth century, for instance, 13[begining / began] with the is[dedicated / dedicating]
campaigns of a handful of people who saw something wrong, and did not let it rest. Slavery was widely
1s[accepted / accepting] in Europe in the eighteenth century, but as a result of consistent campaigning,
the slave trade was 1s[making / made] illegal near the beginning of the nineteenth century, and the
owning of slaves became 17[illegal / illegally] a few years later. Social psychologists Moscovici and
Nemeth showed is[that / what] if just a few people stick to a particular view, which they are
19[convincing / convinced] 20[is / are] right, then over time they can have a great deal of influence on a
larger group. The important thing, though, is 21[that / what] those people who are in the minority and
trying to influence the majority 22[should be / should have] seen to be genuine, consistent and
23[resisted / resisting] social pressure. If we see people acting like that, over time we become 24[curious
/ curiously] about why they are doing it and so 2s[is / are] likely to think more seriously about what they

are 2¢[said / saying].
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3. p62-no.02

Attention is selective. We cannot focus on everything, and the knowledge we bring to a given situation
27[allows / to allow] us to direct our attention to the most important elements and 2s[to ignore /
ignoring] the rest. The extent 29[which / to which] our schemas and expectations guide our attention
3o[was / were] powerfully demonstrated by an experiment 31[in which / which] participants watched a
videotape of two "teams" of three people, each 32[passing / passed] a basketball back and forth. The
members of one team wore white shirts, and the members of the other team 33[wore / wearing] black
shirts. Each participant was asked 34[to count / counting] the number of passes made by the members of
one of the teams. Forty-five seconds into the action, a person wearing a gorilla costume 3s[strolling /
strolled] into the middle of the action. Although a large black gorilla might seem 3s[hard / hardly] to
miss, only half the participants 37[noticing / noticed] it! The participants' schemas about 3s[what / which]
is likely to happen in a game of catch directed their attention so 39[intent / intently] to some parts of
the videotape 4o[that / which] they failed to see a rather dramatic stimulus they did not expect to 41[be

seen / see].

4. p63-n0.03
With the rise of modern science new habits of mind s2[developed / developing]. The method of the
sciences and the image of scientific narratives became unquestioned and 43[reinforcing / reinforced] new
habits of mind, 4s[becoming / become] an accomplice to those that would best accommodate the new
image. These habits of mind became a duplication in the classroom of what the sciences 4s[was / were]
supposed to be 4s[done / doing] in the laboratory. They developed clear and distinct ideas 47[imitating /
imitate] mathematical models that are hypothetical, abstract, ahistorical, and 4s[humanly / human]
disembodied. Descartes, Newton, Galileo, Locke, and Rousseau are the best examples. The mind was
49[trained / training] to repeat certain logical operations until a habit was developed of reading the
world according to those skills. Even if the reading was so[supposed / supposing] to be disembodied and
therefore objective, the result was si[that / what] the viewpoints and skills became embodied in those
using s2[themselves / them]. For the older habits of mind, external cosmologies (now considered

outdated) s3[was / were] substituted in all classrooms.

5. p63-n0.04

Commodities do not go to market all on their own. Someone has to take them there. Goods must be
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s4[moving / moved], prices agreed, and only after a long and complicated process will the commodity in
question ss[is / be] there for the end-user to enjoy. This applies to films and videos as much as it ss[does
/ is] to any other commodity, and it applies even in s7[that / what] sector of the film and video business
that likes to think of sg[itself / it] as remote from and even so[antagonisticly / antagonistic] to the
regular processes of commodity exchange. But perhaps because of this aversion, the process by so[which
/ what] commodities get to market — generally ci[referring / referred] to in the film trade as
distribution — e2[are / is] the least studied of all the aspects of cinema and other forms of moving
image. A lot is written about film and video production, about the films and videos s3[producing /
produced] and about s4[what / how] they are perceived/received by the spectator, but very little about
the intermediate stages between production and consumption. Sometimes it seems as if, in the world of
cinema and the moving image, commodities ss[are / do] indeed mysteriously ss[getting / get] to market

all on their own.
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1. p60-Gateway

1[Recognize] ethical issues is the most important step in understanding business ethics. An ethical issue is an
identifiable problem, situation, or opportunity that 2[require] a person to 3[be chosen] from among several actions
that may be 4[evaluating] as right or wrong, ethical or unethical. s[Learn] how to choose from alternatives and make
a decision s[requiring] not only good personal values, but also knowledge competence in the business area of
concern. Employees also need to know 7[who] to rely on their organizations' policies and codes of ethics or
g[having] discussions with co-workers or managers on appropriate conduct. Ethical decision making is not always
easy because there are always gray areas that o[to create] dilemmas, no matter how decisions are made. For
instance, should an employee report on a co-worker 10[engage] in time theft? Should a salesperson leave out facts
about a product's poor safety record in his presentation to a customer? Such questions require the decision maker to

evaluate the ethics of his or her choice and decide 11[what] to ask for guidance.

2. p62-no.01

Sometimes it's important to disagree. All the great social reforms which 12[was taken place] in the eighteenth
century, for instance, 13[begining] with the 14[dedicating] campaigns of a handful of people who saw something
wrong, and did not let it rest. Slavery was widely 15[accepting] in Europe in the eighteenth century, but as a result of
consistent campaigning, the slave trade was 16[making] illegal near the beginning of the nineteenth century, and the
owning of slaves became 17[illegally] a few years later. Social psychologists Moscovici and Nemeth showed 1s8[what]
if just a few people stick to a particular view, which they are 19[convincing] 20[are] right, then over time they can
have a great deal of influence on a larger group. The important thing, though, is 21[what] those people who are in
the minority and trying to influence the majority 22[should have] seen to be genuine, consistent and 23[resisted]
social pressure. If we see people acting like that, over time we become 24[curiously] about why they are doing it and

so 25[is] likely to think more seriously about what they are 26[said].

3. p62-n0.02

Attention is selective. We cannot focus on everything, and the knowledge we bring to a given situation 27[to allow]
us to direct our attention to the most important elements and 2s[ignoring] the rest. The extent 29[which] our
schemas and expectations guide our attention 30[were] powerfully demonstrated by an experiment 31[which]
participants watched a videotape of two "teams" of three people, each 32[passed] a basketball back and forth. The
members of one team wore white shirts, and the members of the other team 33[wearing] black shirts. Each
participant was asked 34[counting] the number of passes made by the members of one of the teams. Forty-five
seconds into the action, a person wearing a gorilla costume 35[strolling] into the middle of the action. Although a
large black gorilla might seem 36[hardly] to miss, only half the participants 37[noticing] it! The participants' schemas
about 3s8[which] is likely to happen in a game of catch directed their attention so 39[intent] to some parts of the

videotape 40[which] they failed to see a rather dramatic stimulus they did not expect to 41[be seen].
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4. p63-n0.03

With the rise of modern science new habits of mind 42[developing]. The method of the sciences and the image of
scientific narratives became unquestioned and 43[reinforcing] new habits of mind, 44[become] an accomplice to
those that would best accommodate the new image. These habits of mind became a duplication in the classroom of
what the sciences 4s[was] supposed to be 4c[done] in the laboratory. They developed clear and distinct ideas
47[imitate] mathematical models that are hypothetical, abstract, ahistorical, and 4s[human] disembodied. Descartes,
Newton, Galileo, Locke, and Rousseau are the best examples. The mind was 49[training] to repeat certain logical
operations until a habit was developed of reading the world according to those skills. Even if the reading was
so[supposing] to be disembodied and therefore objective, the result was s1[what] the viewpoints and skills became
embodied in those using s2[themselves]. For the older habits of mind, external cosmologies (now considered
outdated) s3[was] substituted in all classrooms.

5. p63-no0.04

Commodities do not go to market all on their own. Someone has to take them there. Goods must be s54[moving],
prices agreed, and only after a long and complicated process will the commodity in question 55[is] there for the end-
user to enjoy. This applies to films and videos as much as it s6[is] to any other commodity, and it applies even in
s7[what] sector of the film and video business that likes to think of sg[it] as remote from and even s9[antagonisticly]
to the regular processes of commodity exchange. But perhaps because of this aversion, the process by so[what]
commodities get to market — generally 61[referring] to in the film trade as distribution — 62[are] the least studied
of all the aspects of cinema and other forms of moving image. A lot is written about film and video production,
about the films and videos e3[producing] and about 64[what] they are perceived/received by the spectator, but very
little about the intermediate stages between production and consumption. Sometimes it seems as if, in the world of

cinema and the moving image, commodities 65[are] indeed mysteriously cc[getting] to market all on their own.
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1. p60-Gateway

1. Recognize ethical issues is the most important step in understanding business ethics.

2. An ethical issue is an identifiable problem, situation, or opportunity that require a person to be chosen from
among several actions that may be evaluating as right or wrong, ethical or unethical.

3. Learn how to choose from alternatives and make a decision requiring not only good personal values, but also
knowledge competence in the business area of concern.

4. Employees also need to know who to rely on their organizations' policies and codes of ethics or having
discussions with co-workers or managers on appropriate conduct.

5. Ethical decision making is not always easy because there are always gray areas that to create dilemmas, no matter
how decisions are made.

6. For instance, should an employee report on a co-worker engage in time theft?

7. Should a salesperson leave out facts about a product's poor safety record in his presentation to a customer?

8. Such questions require the decision maker to evaluate the ethics of his or her choice and decide what to ask for

guidance.

2. p62-no.01

9. Sometimes it's important to disagree.

10. All the great social reforms which was taken place in the eighteenth century, for instance, begining with the
dedicating campaigns of a handful of people who saw something wrong, and did not let it rest.

11. Slavery was widely accepting in Europe in the eighteenth century, but as a result of consistent campaigning, the
slave trade was making illegal near the beginning of the nineteenth century, and the owning of slaves became
illegally a few years later.

12. Social psychologists Moscovici and Nemeth showed what if just a few people stick to a particular view, which
they are convincing are right, then over time they can have a great deal of influence on a larger group.

13. The important thing, though, is what those people who are in the minority and trying to influence the majority
should have seen to be genuine, consistent and resisted social pressure.

14. If we see people acting like that, over time we become curiously about why they are doing it and so is likely to

think more seriously about what they are said.

3. p62-n0.02

15. Attention is selective.

16. We cannot focus on everything, and the knowledge we bring to a given situation to allow us to direct our
attention to the most important elements and ignoring the rest.

17. The extent which our schemas and expectations guide our attention were powerfully demonstrated by an
experiment which participants watched a videotape of two "teams" of three people, each passed a basketball back
and forth.
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18. The members of one team wore white shirts, and the members of the other team wearing black shirts.

19. Each participant was asked counting the number of passes made by the members of one of the teams.

20. Forty-five seconds into the action, a person wearing a gorilla costume strolling into the middle of the action.

21. Although a large black gorilla might seem hardly to miss, only half the participants noticing it!

22. The participants' schemas about which is likely to happen in a game of catch directed their attention so intent to

some parts of the videotape which they failed to see a rather dramatic stimulus they did not expect to be seen.

4. p63-n0.03

23. With the rise of modern science new habits of mind developing.

24. The method of the sciences and the image of scientific narratives became unquestioned and reinforcing new
habits of mind, become an accomplice to those that would best accommodate the new image.

25. These habits of mind became a duplication in the classroom of what the sciences was supposed to be done in
the laboratory.

26. They developed clear and distinct ideas imitate mathematical models that are hypothetical, abstract, ahistorical,
and human disembodied.

27. Descartes, Newton, Galileo, Locke, and Rousseau are the best examples.

28. The mind was training to repeat certain logical operations until a habit was developed of reading the world
according to those skills.

29. Even if the reading was supposing to be disembodied and therefore objective, the result was what the viewpoints
and skills became embodied in those using themselves.

30. For the older habits of mind, external cosmologies (now considered outdated) was substituted in all classrooms.

5. p63-no.04

31. Commodities do not go to market all on their own.

32. Someone has to take them there.

33. Goods must be moving, prices agreed, and only after a long and complicated process will the commodity in
question is there for the end-user to enjoy.

34. This applies to films and videos as much as it is to any other commodity, and it applies even in what sector of
the film and video business that likes to think of it as remote from and even antagonisticly to the regular processes
of commodity exchange.

35. But perhaps because of this aversion, the process by what commodities get to market — generally referring to in
the film trade as distribution — are the least studied of all the aspects of cinema and other forms of moving image.
36. A lot is written about film and video production, about the films and videos producing and about what they are
perceived/received by the spectator, but very little about the intermediate stages between production and
consumption.

37. Sometimes it seems as if, in the world of cinema and the moving image, commodities are indeed mysteriously

getting to market all on their own.
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1. p60-Gateway

Recognizing ethical issues is the most important step in understanding business ethics.
(A) Employees also need to know when to rely on their organizations' policies and codes of ethics or have
discussions with co-workers or managers on appropriate conduct.
(B) Ethical decision making is not always easy because there are always gray areas that create dilemmas,
no matter how decisions are made.
(C) An ethical issue is an identifiable problem, situation, or opportunity that requires a person to choose
from among several actions that may be evaluated as right or wrong, ethical or unethical.
(D) Should a salesperson leave out facts about a product's poor safety record in his presentation to a
customer?
(E) Such questions require the decision maker to evaluate the ethics of his or her choice and decide
whether to ask for guidance.
(F) For instance, should an employee report on a co-worker engaging in time theft?
(G) To learn how to choose from alternatives and make a decision requires not only good personal

values, but also knowledge competence in the business area of concern.

2. p62-n0.01

Sometimes it's important to disagree.
(A) Slavery was widely accepted in Europe in the eighteenth century, but as a result of consistent
campaigning, the slave trade was made illegal near the beginning of the nineteenth century, and the
owning of slaves became illegal a few years later.
(B) The important thing, though, is that those people who are in the minority and trying to influence the
majority should be seen to be genuine, consistent and resisting social pressure.
(C) All the great social reforms which took place in the eighteenth century, for instance, began with the
dedicated campaigns of a handful of people who saw something wrong, and did not let it rest.
(D) Social psychologists Moscovici and Nemeth showed that if just a few people stick to a particular view,
which they are convinced is right, then over time they can have a great deal of influence on a larger
group.
(E) If we see people acting like that, over time we become curious about why they are doing it and so are

likely to think more seriously about what they are saying.

3. p62-n0.02

Attention is selective.
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(A) Although a large black gorilla might seem hard to miss, only half the participants noticed it!

(B) The participants' schemas about what is likely to happen in a game of catch directed their attention so
intently to some parts of the videotape that they failed to see a rather dramatic stimulus they did not
expect to see.

(C) The extent to which our schemas and expectations guide our attention was powerfully demonstrated
by an experiment in which participants watched a videotape of two "teams" of three people, each passing
a basketball back and forth.

(D) Each participant was asked to count the number of passes made by the members of one of the
teams.

(E) Forty-five seconds into the action, a person wearing a gorilla costume strolled into the middle of the
action.

(F) We cannot focus on everything, and the knowledge we bring to a given situation allows us to direct
our attention to the most important elements and to ignore the rest.

(G) The members of one team wore white shirts, and the members of the other team wore black shirts.

4. p63-n0.03

With the rise of modern science new habits of mind developed.
(A) For the older habits of mind, external cosmologies (now considered outdated) were substituted in all
classrooms.
(B) Even if the reading was supposed to be disembodied and therefore objective, the result was that the
viewpoints and skills became embodied in those using them.
(C) Descartes, Newton, Galileo, Locke, and Rousseau are the best examples.
(D) They developed clear and distinct ideas imitating mathematical models that are hypothetical, abstract,
ahistorical, and humanly disembodied.
(E) These habits of mind became a duplication in the classroom of what the sciences were supposed to
be doing in the laboratory.
(F) The mind was trained to repeat certain logical operations until a habit was developed of reading the
world according to those skills.
(G) The method of the sciences and the image of scientific narratives became unquestioned and
reinforced new habits of mind, becoming an accomplice to those that would best accommodate the new

image.

5. p63-no.04

Commodities do not go to market all on their own.
(A) Goods must be moved, prices agreed, and only after a long and complicated process will the
commodity in question be there for the end-user to enjoy.
(B) Sometimes it seems as if, in the world of cinema and the moving image, commodities do indeed

mysteriously get to market all on their own.
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(C) This applies to films and videos as much as it does to any other commodity, and it applies even in
that sector of the film and video business that likes to think of itself as remote from and even
antagonistic to the regular processes of commodity exchange.

(D) A lot is written about film and video production, about the films and videos produced and about how
they are perceived/received by the spectator, but very little about the intermediate stages between
production and consumption.

(E) Someone has to take them there.

(F) But perhaps because of this aversion, the process by which commodities get to market — generally
referred to in the film trade as distribution — is the least studied of all the aspects of cinema and other

forms of moving image.
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1. p60-Gateway

(A) Such questions require the decision maker to evaluate the ethics of his or her choice and decide
whether to ask for guidance.

(B) Should a salesperson leave out facts about a product's poor safety record in his presentation to a
customer?

(C) For instance, should an employee report on a co-worker engaging in time theft?

(D) Ethical decision making is not always easy because there are always gray areas that create dilemmas,
no matter how decisions are made.

(E) To learn how to choose from alternatives and make a decision requires not only good personal values,
but also knowledge competence in the business area of concern.

(F) Recognizing ethical issues is the most important step in understanding business ethics.

(G) Employees also need to know when to rely on their organizations' policies and codes of ethics or
have discussions with co-workers or managers on appropriate conduct.

(H) An ethical issue is an identifiable problem, situation, or opportunity that requires a person to choose

from among several actions that may be evaluated as right or wrong, ethical or unethical.

2. p62-n0.01

(A) All the great social reforms which took place in the eighteenth century, for instance, began with the
dedicated campaigns of a handful of people who saw something wrong, and did not let it rest.

(B) Sometimes it's important to disagree.

(C) Social psychologists Moscovici and Nemeth showed that if just a few people stick to a particular view,
which they are convinced is right, then over time they can have a great deal of influence on a larger
group.

(D) Slavery was widely accepted in Europe in the eighteenth century, but as a result of consistent
campaigning, the slave trade was made illegal near the beginning of the nineteenth century, and the
owning of slaves became illegal a few years later.

(E) If we see people acting like that, over time we become curious about why they are doing it and so are
likely to think more seriously about what they are saying.

(F) The important thing, though, is that those people who are in the minority and trying to influence the

majority should be seen to be genuine, consistent and resisting social pressure.

3. p62-n0.02

(A) Forty-five seconds into the action, a person wearing a gorilla costume strolled into the middle of the
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action.

(B) The extent to which our schemas and expectations guide our attention was powerfully demonstrated
by an experiment in which participants watched a videotape of two "teams" of three people, each passing
a basketball back and forth.

(C) Attention is selective.

(D) The participants' schemas about what is likely to happen in a game of catch directed their attention
so intently to some parts of the videotape that they failed to see a rather dramatic stimulus they did not
expect to see.

(E) The members of one team wore white shirts, and the members of the other team wore black shirts.

(F) We cannot focus on everything, and the knowledge we bring to a given situation allows us to direct
our attention to the most important elements and to ignore the rest.

(G) Each participant was asked to count the number of passes made by the members of one of the
teams.

(H) Although a large black gorilla might seem hard to miss, only half the participants noticed it!

4. p63-n0.03

(A) For the older habits of mind, external cosmologies (now considered outdated) were substituted in all
classrooms.

(B) They developed clear and distinct ideas imitating mathematical models that are hypothetical, abstract,
ahistorical, and humanly disembodied.

(C) These habits of mind became a duplication in the classroom of what the sciences were supposed to
be doing in the laboratory.

(D) The method of the sciences and the image of scientific narratives became unquestioned and
reinforced new habits of mind, becoming an accomplice to those that would best accommodate the new
image.

(E) With the rise of modern science new habits of mind developed.

(F) Even if the reading was supposed to be disembodied and therefore objective, the result was that the
viewpoints and skills became embodied in those using them.

(G) Descartes, Newton, Galileo, Locke, and Rousseau are the best examples.

(H) The mind was trained to repeat certain logical operations until a habit was developed of reading the

world according to those skills.

5. p63-n0.04

(A) Goods must be moved, prices agreed, and only after a long and complicated process will the
commodity in question be there for the end-user to enjoy.

(B) Commodities do not go to market all on their own.

(C) But perhaps because of this aversion, the process by which commodities get to market — generally

referred to in the film trade as distribution — is the least studied of all the aspects of cinema and other
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forms of moving image.

(D) Someone has to take them there.

(E) Sometimes it seems as if, in the world of cinema and the moving image, commodities do indeed
mysteriously get to market all on their own.

(F) A lot is written about film and video production, about the films and videos produced and about how
they are perceived/received by the spectator, but very little about the intermediate stages between
production and consumption.

(G) This applies to films and videos as much as it does to any other commodity, and it applies even in
that sector of the film and video business that likes to think of itself as remote from and even

antagonistic to the regular processes of commodity exchange.
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1. p60-Gateway

Should a salesperson leave out facts about a product's poor safety record in his presentation to a

customer?
Recognizing ethical issues is the most important step in understanding business ethics. An ethical issue is
an identifiable problem, situation, or opportunity that requires a person to choose from among several
actions that may be evaluated as right or wrong, ethical or unethical. (®) To learn how to choose from
alternatives and make a decision requires not only good personal values, but also knowledge competence
in the business area of concern. (@) Employees also need to know when to rely on their organizations'
policies and codes of ethics or have discussions with co-workers or managers on appropriate conduct.
(®) Ethical decision making is not always easy because there are always gray areas that create dilemmas,
no matter how decisions are made. (@) For instance, should an employee report on a co-worker
engaging in time theft? (®) Such questions require the decision maker to evaluate the ethics of his or her

choice and decide whether to ask for guidance.

2. p62-no.01

Social psychologists Moscovici and Nemeth showed that if just a few people stick to a particular view,

which they are convinced is right, then over time they can have a great deal of influence on a larger

group.
Sometimes it's important to disagree. (®) All the great social reforms which took place in the eighteenth
century, for instance, began with the dedicated campaigns of a handful of people who saw something
wrong, and did not let it rest. (@) Slavery was widely accepted in Europe in the eighteenth century, but as
a result of consistent campaigning, the slave trade was made illegal near the beginning of the nineteenth
century, and the owning of slaves became illegal a few years later. (®) The important thing, though, is
that those people who are in the minority and trying to influence the majority should be seen to be
genuine, consistent and resisting social pressure. (@) If we see people acting like that, over time we

become curious about why they are doing it and so are likely to think more seriously about what they are

saying. (®)

3. p62-n0.02

The members of one team wore white shirts, and the members of the other team wore black shirts.
Attention is selective. We cannot focus on everything, and the knowledge we bring to a given situation
allows us to direct our attention to the most important elements and to ignore the rest. (©) The extent to

which our schemas and expectations guide our attention was powerfully demonstrated by an experiment
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in which participants watched a videotape of two "teams” of three people, each passing a basketball back
and forth. (@) Each participant was asked to count the number of passes made by the members of one
of the teams. (®) Forty-five seconds into the action, a person wearing a gorilla costume strolled into the
middle of the action. (@) Although a large black gorilla might seem hard to miss, only half the
participants noticed it! (®) The participants' schemas about what is likely to happen in a game of catch
directed their attention so intently to some parts of the videotape that they failed to see a rather

dramatic stimulus they did not expect to see.

4. p63-n0.03

The mind was trained to repeat certain logical operations until a habit was developed of reading the

world according to those skills.
With the rise of modern science new habits of mind developed. The method of the sciences and the
image of scientific narratives became unquestioned and reinforced new habits of mind, becoming an
accomplice to those that would best accommodate the new image. (@) These habits of mind became a
duplication in the classroom of what the sciences were supposed to be doing in the laboratory. (@) They
developed clear and distinct ideas imitating mathematical models that are hypothetical, abstract,
ahistorical, and humanly disembodied. (®) Descartes, Newton, Galileo, Locke, and Rousseau are the best
examples. (@) Even if the reading was supposed to be disembodied and therefore objective, the result
was that the viewpoints and skills became embodied in those using them. (®) For the older habits of

mind, external cosmologies (now considered outdated) were substituted in all classrooms.

5. p63-n0.04

This applies to films and videos as much as it does to any other commodity, and it applies even in that

sector of the film and video business that likes to think of itself as remote from and even antagonistic

to the regular processes of commodity exchange.
Commodities do not go to market all on their own. (@) Someone has to take them there. (@) Goods
must be moved, prices agreed, and only after a long and complicated process will the commodity in
question be there for the end-user to enjoy. (®) But perhaps because of this aversion, the process by
which commodities get to market — generally referred to in the film trade as distribution — is the least
studied of all the aspects of cinema and other forms of moving image. (®) A lot is written about film and
video production, about the films and videos produced and about how they are perceived/received by
the spectator, but very little about the intermediate stages between production and consumption. (®)
Sometimes it seems as if, in the world of cinema and the moving image, commodities do indeed

mysteriously get to market all on their own.
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1[R 1 ethical issues is the most important step in understanding business
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requires a person to choose from among s[s
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To learn how to choose from 7[a

values, but also knowledge s[c
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Employees also need to know when to 1o[r
policies and codes of ethics or have 12[d

conduct.
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16[i ]

time theft?
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Should a salesperson 7]l ] 18[o ] facts about a product's
19[p 1 safety record in his presentation to a customer?
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Such questions require the decision maker to 20[e

YE7F B BChs 7150 et A S dEBofF 3t

] the ethics of his or her

21[c ] and decide whether to ask for 22[g 1.
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2. p62-n0.01

Sometimes it's important to 23[d ].

W 2+& 2|740] CHE 20| ZRstet

All the great social reforms which 24[t 1 25[p 1 in the eighteenth
century, for instance, began with the 26[d ] campaigns of a handful of people who saw

something wrong, and did not let it 27[r 1
OlE 501, 18 M7|0f Lojt BE ICiS Aty| JiEH 2 HEE AS 21 12 AMfE £X 22 F o s AMHEQ FHAHQ

=0z ARtg|QiLCt,

28[S ] was widely 29[a 1 in Europe in the eighteenth century, but as a
result of 3o0[c 1 campaigning, the slave trade was made 31[i 1 near the
beginning of the nineteenth century, and the owning of slaves became 32[i 1 a few years
later.

SZORZE 18 M7I0f RENAM HE| OSSO ML, YN 252 ZuE =0 FHO[ 19 47| = FHO SYSHEJUL, =0 &77F

HE 20| SHSEAC
Social psychologists Moscovici and Nemeth showed that if just a few people 33[s 1
34[t 1ass[p 1 view, which they are 3s[c 1 is right, then

over time they can have a great deal of influence on a larger group.
Moscovici 2 Nemeth = EFX| =9 AFZO|2tE A}AIO] Rt &Sk Y% 2H S D5HH, AlZH0| X o et
x

r
J52 of 2 YH B2 PP 0jA 4 UCHs %S Kol FULC,

The important thing, though, is that those people who are in the 37[m 1 and trying to
influence the 3s[m 1 should be seen to be 39[g ], consistent and
a0[r ] social pressure.

JdejLt SR A2 A4mo| £3HHAM Chenio] FEE 0[X2{ st U= I8 AMZE2 st YEF0|0 At |
Mestn ATHD 0fHMOf shit= Z{0|C

If we see people acting like that, over time we become 41[c ] about why they are doing
it and so are likely to think more 42[s ] about what they are saying.

ARIEO0] A WSstD A= AS 2CHH, A|ZH0] X0l mat R2l= 350| f AAE ot A=X0f Tisf SSsHX 2, DA
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3. p62-n0.02

Attention is 43[s 1.

Fo|l= dEFo|T)
We cannot focus on everything, and the knowledge we bring to a given situation allows us to
44]d 1 our attention to the most important elements and to 4s[i 1 the

rest.
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The extent to which our schemas and expectations 4s[g ] our attention was powerfully
47[d 1 by an experiment in which participants watched a videotape of two "teams" of

three people, each passing a basketball back and forth.
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The members of one team wore white shirts, and the members of the other team wore black shirts.
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Each participant was asked to 4s[c ] the number of passes made by the members of one

of the teams.
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Forty-five seconds into the action, a person wearing a gorilla costume 49[s 1 into the
middle of the action.

2E0| ARE|D 45 = £ ndat o Y2 Y2 o AIE0| O 232 SR H 2 Z0 SO0{24Ct

Although a large black gorilla might seem so[h ] to s1[m 1. only half

the participants s2[n ]it!

FCiet A2 nEaks SX7] o2 20| X2, HIEAte| ZEHE0| 124S LOopCh
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The participants' schemas about what is likely to happen in a game of catch s3[d 1 their
attention so s4[i ] to some parts of the videotape that they failed to see a rather
ss[d 1 s6[s ] they did not expect to see.
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4. p63-n0.03

With the rise of modern science new habits of mind developed.

e
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The method of the sciences and the image of scientific narratives became s7[u ] and
ss[r 1 new habits of mind, becoming an s9[a ] to those that would best
60[a ] the new image.

apstol Hgnt nrsty HEO| 0|0|X|= olYel ofX|7F GiA =R MER2 ML S ZS0], MER 00X 7tY B 8¢

These s1[h ] of mind became a s2[d ] in the classroom of what the

sciences were supposed to be doing in the laboratory.
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They developed clear and s3[d ] ideas &4][i ] mathematical models that

are hypothetical, abstract, ahistorical, and humanly e5[d 1.
JAEES 7re8o|n, FH4Fo|N, SHAIEO0|L, QIZHN AHX|o|M HAHZREH R2|E &% ZHg ZEst 23t 30| CH2
OFO|C|O|E THYRALC.

Descartes, Newton, Galileo, Locke, and Rousseau are the best examples.

H7I2E, 7O, 28 e 23, 247 71 £2 oo|C}.

The mind was trained to s6[r ] certain &7[l ] operations until a habit

was developed of reading the world according to those skills.
P2 58 =21y e HEst=F L0, 0P 23 7|&0] wet MdS shAsts 20| Ytk

(=)

Even if the reading was supposed to be disembodied and therefore es[o 1. the result
was that the viewpoints and skills became ¢9[e 1 in those using them.
HE 1 side SAMERH |elzn Mty ZHEsolatn M2tr| x|
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For the older habits of mind, 70[e ] cosmologies (now considered
71[o 1) were 72[s 1 in all classrooms.

TA AL S20] ZE BAHM (X2 AlTHo] FHOIT He 2 7tFEE) F SFELZ M= AUCH

5. p63-no0.04

Commodities do not go to market all on 73[t 1 74[o 1

HES XEHoE AT LIX| S$=C

Someone has to 75[t ] them 76[t 1
FT2t7F A4S 7|0 7HX| 2 7}oF Bhet
Goods must be moved, prices agreed, and only after a long and 77[c 1 process will the

commodity in 78[q 1 be there for the end-user to enjoy.
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This 79[a ] to films and videos as much as it does to any other commodity, and it

applies even in that sector of the film and video business that likes to think of itself as

so[r ] from and even si[a 1 to the regular processes of commodity
g2[e ]

O|A2 CHE Ot Y F0E HEEl= AT Jotet HILIQ0 = HEEH, A2 &4F 7ol 4=l Pgate= ofF Ch2a HX[of
HBHEICHD of 7|3 HOf Sh= Fatet HIC|2 AMY 2OF0 = M EEICH

But perhaps because of this s3[a 1, the process by which commodities get to market —
generally s4[r ] ss[t ] in the film trade as distribution — is the
g6l ] studied of all the aspects of cinema and other forms of moving image.
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A lot is written about film and video s7[p 1. about the films and videos produced and
about how they are perceived/received by the spectator, but very ss[l ] about the
89[i ] stages between production and consumption.
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Sometimes it seems as if, in the world of cinema and the moving image, commodities do indeed
90[m 1 get to market all 91[o ] 92[t ]

93[o 1.
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1. p60-Gateway

1[ ] ethical issues is the most important step in understanding business
gl ]

=28 2HE gAste A2 HI=LA RE2|E Ofdlst=0 71 2% tHA0|Ch

An 3[ ] issue is an 4] 1 problem, situation, or opportunity that requires
a person to choose from among s[ ] actions that may be ¢[ 1 as right

or wrong, ethical or unethical.

2l 2Me AU 2200, |2|H0|AHL Hg2|Ho|2tn FIHE = A= A 7tX| @SS 720N o AHEo| MEs|oF o=
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To learn how to choose from 7] 1 and make a decision requires not only good personal
values, but also knowledge s[ ] in the business area of 9[ 1.

thot SoM MEfstd ZFE Wels SoS Hes A2 282 71N ZhX|2HE T ofL(2t A E H|=L| A ZOpof Tt X4 e

Zasit

Employees also need to know when to o[ 1 1] 1 their organizations'
policies and codes of ethics or have 12[ ] with co-workers or managers on appropriate
conduct.

RS2 o A AHilo] £t =AM Ra| ZYO| AEEA| £ oM HESH BS0| 2 SELE 22Kt =ofdHoF EXE
Otz A= ER3IICE

Ethical decision making is not always 13[ ] because there are always gray areas that
create 14[ ], no matter how decisions are made.

22| M QAIAFEO| g 7l A2 Ot |, fLkstE ZAF0| o{EA E{XI= Z20rE BE= oot £20| 5 7| WEolch

For instance, should an employee report on a co-worker 15[ ] 6] ] time
theft?

OE S0, 22 A7t SX|7|(LSHR| 42 AlZtof CHa Bebe B WS St= S ROl thol 2 nsfiof st=7t?

Should a salesperson 17] 1 18l ] facts about a product's
19[ ] safety record in his presentation to a customer?

TojR2 DA0A (&ES) MAIE W o ME2| o JEI7F X YThs 7| =0 et AHM 2 dEFs|of 3H=7)?

Such questions require the decision maker to 20[ ] the ethics of his or her
21[ ] and decide whether to ask for 22[ 1
a3t HE2 QAL AT RAlO| 3 eS| g2|E HIlSIY XM QEY X 2¥Y AS a7t
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2. p62-n0.01

Sometimes it's important to 23] 1.

2= ofH0| CHE 20| SQ3ILt.

All the great social reforms which 24[ ] 25[ 1 in the eighteenth century,
for instance, began with the 2¢[ ] campaigns of a handful of people who saw something
wrong, and did not let it 27[ 1.
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28] ] was widely 29[ 1 in Europe in the eighteenth century, but as a
result of 30[ ] campaigning, the slave trade was made 31[ ] near the
beginning of the nineteenth century, and the owning of slaves became 32[ 1 a few years
later.

SZORZE 18 M7I0f RENAM HE| OSSO ML, YN 252 ZuE =0 FHO[ 19 47| = FHO SYSHEJUL, =0 &77F
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Social psychologists Moscovici and Nemeth showed that if just a few people 33[ 1
34] 1 a3 1 view, which they are 36[ 1 is right, then
over time they can have 37[ ] great deal of influence on a larger group.

At2] d2ISHAF Moscovici 2F Nemeth = EHA| 2=0| AFRIO|2EE A[MO| STHD SHldt= E74% Y S n461H, AZHo] X|Eof a2t
ds2 4 2 UHo e g2 0 = Atts A2 20 FUCL

The important thing, though, is that those people who are in the 3g[ ] and trying to
influence the 39[ ] should be seen to be 40[ ], consistent and

1 social pressure.
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If we see people acting like that, over time we become 42] ] about why they are doing it
and so are likely to think more 43[ ] about what they are saying.
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3. p62-n0.02

Attention is 44] 1.

Fo|l= dEFo|T)

We cannot focus on everything, and the knowledge we bring to a given situation allows us to
45] 1 our attention to the most important elements and to 46[ 1 the

rest.
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The extent to which our schemas and expectations 47[ ] our attention was powerfully
48] ] by an experiment in which participants watched a videotape of two "teams" of
three people, each passing a basketball back and forth.
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re white shirts, and the members of the other team wore black shirts.
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Each participant was asked to 49] 1 the number of passes made by the members of one

of the teams.
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Forty-five seconds into the action, a person wearing a gorilla costume so[ ] into the

middle of the action.
E0| A|RE|D 45 % =, 02 o4S 22 o AHRO| O &&52| st/ 2 Z0f S0{ZiCt.
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Although a large black gorilla might seem s1[ 1 to 52 1. only half the

participants s3] 1it!

FCiet A2 nEaks SX7] o2 20| X2, HIEAte| ZEHE0| 124S LOopCh

’

The participants' schemas about what is likely to happen in a game of catch s4[ 1 their
attention so ss[ ] to some parts of the videotape that they failed to see a rather
s6[ 1571 ] they did not expect to see.
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4. p63-n0.03

With the rise of modern science new habits of mind developed.

e

CH afstol Fafah 7H 47AH 22 At S35y

e

CH otetol Satut gl 2R At SE0| AR
The method of the sciences and the image of scientific narratives became sg[ 1 and
s59[ 1 new habits of mind, becoming an o[ ] to those that would best

the new image.

apstol Hgnt nrsty HEO| 0|0|X|= olYel ofX|7F GiA =R MER2 ML S ZS0], MER 00X 7tY B 8¢

These 62[ ] of mind became a &3] ] in the classroom of what the

sciences were supposed to be doing in the laboratory.
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They developed clear and 64] ] ideas 65] ] mathematical models that

[—

are hypothetical, abstract, ahistorical, and humanly es[
AAS2S 7HEE0|L, =HH0In, SHAEO|D, AZHN HX|OM THLZREH R2[E 38 P st 2YsD F£30| CHE
OFO|L|0| & TH LY.

Descartes, Newton, Galileo, Locke, and Rousseau are the best examples.

HZ7I2E, wH, 28, 23, 8274 7H 2 f0|C}

1

The mind was trained to 67[ ] certain es[ 1 operations until a habit was

developed of reading the world according to those skills.
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Even if the reading was supposed to be disembodied and therefore &9] ], the result was

that the viewpoints and skills became 70[ 1 in those using them.
HE 1 siMde SMd22H [ol=n metd AzbEoletn ML dX|gh Aatdeoz 1 BEWM Je2 AAS M8de

A SOAM FRHE AL

For the older habits of mind, 71[ ] cosmologies (now considered 72[ 1
were 73[ ] in all classrooms.

TA AL S20] ZE BAHM (X2 AlTHo] FHOIT He 2 7tFEE) F SFELZ M= AUCH

5. p63-no0.04

Commodities do not go to market all on 74] 1750 1

HES XEHoE AT LIX| S$=C

Someone has to 76[ 1 them 77] 1
FT2t7F A4S 7|0 7HX| 2 7}oF Bhet
Goods must be moved, prices agreed, and only after a long and 7g[ ] process will the

commodity in 79[ 1 be there for the end-user to enjoy.

HE2 O|SE/0f0f 5k, 7HA 2 2ol |0foF 3tH, 20 HEet WS AT oo a7t £ = AEE sy &4F0| H7(0f AA
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This so[ ] to films and videos as much as it does to any other commodity, and it applies
even in that sector of the film and video business that likes to think of itself as si[ 1
from and even s2[ ] to the regular processes of commodity &3[ 1.
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But perhaps because of this s4[ 1. the process by which commodities get to market —
generally ss[ ] s6[ ] in the film trade as distribution — is the
87l 1 studied of all the aspects of cinema and other forms of moving image.
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A lot is written about film and video sg[ 1, about the films and videos produced and
about how they are perceived/received by the spectator, but very s9] ] about the
90[ ] stages between production and consumption.

gotet HIC|2 A2, MAE Gatet HID|L, 22|10 Yotet HIC|27F 20| oA QIA=1D HOFSO0IX|=X0f 2 & 22 XD,

MZfOF 2H| Ato|o] B2 EHA0 B M 2 22 A<l gich
Sometimes it seems as if, in the world of cinema and the moving image, commodities do indeed

91[ 1 get to market all 92[ ] 93 ]
o[ 1

H2es Fotet SSY oMM = OHX| §E0] 22 MHFAE RAHH22 Ao 0|2= ANF Eolrt.
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1. p60-Gateway

1. ethical [3{4] ethical %El’ﬁ'?_',E': 9| ethnic B1F9|, 21Z9
AL

. identifiable [3l4] identifiable €2l 7t58t, YOt= = UE justifiable ot
. choose [0l 4] choose MEAGIL}: ~517| & RISICtH refuse A EStE}, HESIC}
. evaluated [SH4] evaluate B7ISICH Z-SICH deny £ QIS 16T HASICH

. alternatives [8|4] alternative CHQ, CHA|(Z); CHRES| consequence 21t E&(H), 584
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11. poor [8il&] poor EX| %2 goo
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12. evaluate [6l&] evaluate B7}SICt ZHISICH eliminate S10HCH X AHSHEE, A ZAA|Z|CH

2. p62-no0.01

13. disagree [S4] disagree CFEL}, YX|SHX| QCH S2|SHK| BCH correspond Y X|[&fS815tCH HEHX|[2
2ot

14. for instance [6l&] for instance 0| & ™ on the contrary J12t= BICHE, 235]2

15. dedicated [SA] dedicated HMXQI, MEStE=, 89| indicate ZSICH LIEFLHCE EA|SHCH

16. accepted [64] accepted LBt O = QIHE 2OlZl avoid L|stCH 2hCH

17. illegal [3H4] illegal 22|, 2HHQl legal HE

18. illegal [SH4] illegal 2R 2|, 2HEQl explicit AIHQl, Y, HHEiSH
19. stick to [S 4] stick to ~& 13} C s

20. convinced [6lld] convinced &A=, SM3H EESE convict RS MIOSHL}; XX}
21. minority [SH&] minority &3 232 majority 7}& B2 2= Ct=
22. seen [OlA] see ELC}, YLt misle 31SStCt, L= 5tCt

23. curious [S1 ] curious 2 7|4 B2, "t anxious Y2{sto], 7t Ht2HO]

24. more [8A&] more less SE HE

3. p62-n0.02

25. selective [H4] selective MEX QI MEHE Ol ynlimited FX|H2|, FEAH9|
26. knowledge [3ld] knowledge X4l ignorance FX|, F4

27. ignore [S] ignore FA[SICE foster S-5tC, FTIA|F|CH =42, IEtQ

28. demonstrated [S1d] demonstrate & S[& HISICEH 20 FLt A|RISICL distributed =2 2l
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29. hard [3lAd] hard easy
30. noticed [8l] notice 2Ot Ct, ==L}, S|, RtLIE, 5 ignore FAISICH
31. happen [S4] happen YO{LICH 7|}, SAHS| ~BICt behold (HF2h) 2L}

32.intently [H4] intently &30, 3| roughly CHEF, 2|, HE A

4. p63-no.03

33. unquestioned [34] unquestioned (OtF EF5t0) 2| ME 4= Sl unreliable 28 == gl=, 22 =+ 8l

34. reinforced [S&] reinforced 24 El, Z3tEl restrained AHA|SH=, At2ot

35. accommodate [61&] accommodate =&t 9FA|7|Ct, ®ZSICE accumulate 2oL, ZMSIC}, £0{LICH

36. duplication [8l&] duplication X duration (X&) 7|7t X

37. imitating [Sld] imitate Z&SIC}, SL) LHCE devise 1 9tSICH 2| SHCH

38. repeat [SH4] repeat =|ZO0|5IC}, Bt=3CH BH= record 7| F5HEt

39. logical [8i€] logical =2|XQl, EHXMQl practical #&X I, ZX 2

40. objective [Sl&] objective S E, S5, ZAAH Ol subjective 2|, FEEQI, 711X QI

41. embodied [3&] embodied M tEl, L{F 0| 0T embark $M6ICH TS AC &3}t
s

42. substituted [S§4] substitute CH&ISHCY, CHA|SECE CHE|, CHA[(E) surpass

5. p63-no.04

43. on their own [dll€] on one's own 2Xt, 2Xt T2 2 by force ZHZ

44. in question [8ld] in question = &¢I, Q| &AL in certainty

45. applies [SH4] apply X||[&IH]SICH H&SHCH HLECH imply HX|A| LIEFLHCE, RFA|SEE}, =HHSHCE
46. antagonistic [8ld] antagonistic L& 2l analogous At H|==ot
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48. aversion [ol&] aversion 2tZt, B2 advocacy X|X|, 8=
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1. p60-Gateway

1. Recognizing 2. requires
3. choose 4. evaluated
5. To learn 6. requires
7. when 8. have

9. create 10. engaging
11. whether
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2. p62-no.01

12. took place 13. began
14. dedicated 15. accepted
16. made 17. illegal

18. that 19. convinced
20. is 21. that

22. should be 23. resisting
24. curious 25. are

26. saying

3. p62-no0.02

27. allows 28. to ignore
29. to which 30. was

31. in which 32. passing
33. wore 34. to count
35. strolled 36. hard

37. noticed 38. what

39. intently 40. that

41. see

4. p63-no.03

42. developed 43. reinforced
44. becoming 45. were

46. doing 47. imitating
48. humanly 49. trained
50. supposed 51. that

52. them 53. were

5. p63-no0.04

54. moved 55. be

56. does 57. that

58. itself 59. antagonistic
60. which 61. referred
62. is 63. produced
64. how 65. do
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66. get

1. p60-Gateway
1. Recognizing
. choose

. To learn

~N o w

. when
9. create

11. whether

2. p62-no.01
12. took place
14. dedicated
16. made

18. that

20. is

22. should be
24. curious

26. saying

3. p62-n0.02
27. allows
29. to which
31. in which
33. wore
35. strolled
37. noticed
39. intently

41. see

4. p63-no.03
42. developed
44. becoming
46. doing
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2. requires
4. evaluated
6. requires
8. have

10. engaging

13. began

15. accepted
17. illegal

19. convinced
21. that

23. resisting
25. are

28. to ignore
30. was

32. passing
34. to count
36. hard

38. what

40. that

43. reinforced
45, were

47. imitating
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48. humanly 49. trained
50. supposed 51. that

52. them 53. were

5. p63-no.04

54. moved 55. be

56. does 57. that

58. itself 59. antagonistic
60. which 61. referred
62. is 63. produced
64. how 65. do

66. get

1. p60-Gateway

1. Recognize (->Recognizing) ethical issues is the most important step in understanding business ethics.

2. An ethical issue is an identifiable problem, situation, or opportunity that require (->requires) a person to be
chosen (->choose) from among several actions that may be evaluating (->evaluated) as right or wrong, ethical or
unethical.

3. Learn (->To learn) how to choose from alternatives and make a decision requiring (->requires) not only good
personal values, but also knowledge competence in the business area of concern.

4. Employees also need to know who (->when) to rely on their organizations' policies and codes of ethics or
having (->have) discussions with co-workers or managers on appropriate conduct.

5. Ethical decision making is not always easy because there are always gray areas that to create (->create)
dilemmas, no matter how decisions are made.

6. For instance, should an employee report on a co-worker engage (->engaging) in time theft?

7. Should a salesperson leave out facts about a product's poor safety record in his presentation to a customer?
X)

8. Such questions require the decision maker to evaluate the ethics of his or her choice and decide what (-

>whether) to ask for guidance.

2. p62-n0.01

9. Sometimes it's important to disagree. (X)

10. All the great social reforms which was taken place (->took place) in the eighteenth century, for instance,
begining (->began) with the dedicating (->dedicated) campaigns of a handful of people who saw something

wrong, and did not let it rest.
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11. Slavery was widely accepting (->accepted) in Europe in the eighteenth century, but as a result of consistent
campaigning, the slave trade was making (->made) illegal near the beginning of the nineteenth century, and the
owning of slaves became illegally (->illegal) a few years later.

12. Social psychologists Moscovici and Nemeth showed what (->that) if just a few people stick to a particular

view, which they are convincing (->convinced) are (->is) right, then over time they can have a great deal of
influence on a larger group.

13. The important thing, though, is what (->that) those people who are in the minority and trying to influence the
majority should have (->should be) seen to be genuine, consistent and resisted (->resisting) social pressure.

14. If we see people acting like that, over time we become curiously (->curious) about why they are doing it and

so is (->are) likely to think more seriously about what they are said (->saying).

3. p62-no0.02

15. Attention is selective. (X)

16. We cannot focus on everything, and the knowledge we bring to a given situation to allow (->allows) us to
direct our attention to the most important elements and ignoring (->to ignore) the rest.

17. The extent which (->to which) our schemas and expectations guide our attention were (->was) powerfully

demonstrated by an experiment which (->in which) participants watched a videotape of two "teams" of three

people, each passed (->passing) a basketball back and forth.

18. The members of one team wore white shirts, and the members of the other team wearing (->wore) black
shirts.

19. Each participant was asked counting (->to count) the number of passes made by the members of one of the
teams.

20. Forty-five seconds into the action, a person wearing a gorilla costume strolling (->strolled) into the middle of
the action.

21. Although a large black gorilla might seem hardly (->hard) to miss, only half the participants noticing (-
>noticed) it!

22. The participants' schemas about which (->what) is likely to happen in a game of catch directed their attention
so intent (->intently) to some parts of the videotape which (->that) they failed to see a rather dramatic stimulus

they did not expect to be seen (->see).

4. p63-no.03

23. With the rise of modern science new habits of mind developing (->developed).

24. The method of the sciences and the image of scientific narratives became unquestioned and reinforcing (-
>reinforced) new habits of mind, become (->becoming) an accomplice to those that would best accommodate the
new image.

25. These habits of mind became a duplication in the classroom of what the sciences was (->were) supposed to

be done (->doing) in the laboratory.
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26. They developed clear and distinct ideas imitate (->imitating) mathematical models that are hypothetical,
abstract, ahistorical, and human (->humanly) disembodied.

27. Descartes, Newton, Galileo, Locke, and Rousseau are the best examples. (X)

28. The mind was training (->trained) to repeat certain logical operations until a habit was developed of reading
the world according to those skills.

29. Even if the reading was supposing (->supposed) to be disembodied and therefore objective, the result was
what (->that) the viewpoints and skills became embodied in those using themselves (->them).

30. For the older habits of mind, external cosmologies (now considered outdated) was (->were) substituted in all

classrooms.

5. p63-no.04

31. Commodities do not go to market all on their own. (X)

32. Someone has to take them there. (X)

33. Goods must be moving (->moved), prices agreed, and only after a long and complicated process will the
commodity in question is (->be) there for the end-user to enjoy.

34. This applies to films and videos as much as it is (->does) to any other commodity, and it applies even in what
(->that) sector of the film and video business that likes to think of it (->itself) as remote from and even
antagonisticly (->antagonistic) to the regular processes of commodity exchange.

35. But perhaps because of this aversion, the process by what (->which) commodities get to market — generally
referring (->referred) to in the film trade as distribution — are (->is) the least studied of all the aspects of cinema
and other forms of moving image.

36. A lot is written about film and video production, about the films and videos producing (->produced) and

about what (->how) they are perceived/received by the spectator, but very little about the intermediate stages

between production and consumption.
37. Sometimes it seems as if, in the world of cinema and the moving image, commodities are (->do) indeed

mysteriously getting (->get) to market all on their own.

1. p60-Gateway
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3. p62-no0.02

4. p63-no.03

5. p63-no.04

1. p60-Gateway

1. Recognizing 2. ethics

3. ethical 4. identifiable
5. several 6. evaluated
7. alternatives 8. competence
9. concern 10. rely

11. on 12. discussions
13. easy 14. dilemmas
15. engaging 16. in

17. leave 18. out

19. poor 20. evaluate
21. choice 22. guidance
2. p62-no0.01

23. disagree 24. took

25. place 26. dedicated
27. rest 28. Slavery
29. accepted 30. consistent
31. illegal 32. illegal

33. stick 34. to

35. particular 36. convinced
37. minority 38. majority
39. genuine 40. resisting
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41. curious 42. seriously
3. p62-n0.02

43. selective 44. direct

45. ignore 46. guide

47. demonstrated 48. count

49. strolled 50. hard

51. miss 52. noticed
53. directed 54. intently
55. dramatic 56. stimulus

4. p63-no.03

57. unquestioned 58. reinforced
59. accomplice 60. accommodate
61. habits 62. duplication
63. distinct 64. imitating
65. disembodied 66. repeat

67. logical 68. objective
69. embodied 70. external
71. outdated 72. substituted
5. p63-no.04

73. their 74. own

75. take 76. there

77. complicated 78. question
79. applies 80. remote

81. antagonistic 82. exchange
83. aversion 84. referred
85. to 86. least

87. production 88. little

89. intermediate 90. mysteriously
91. on 92. their

93. own
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. p60-Gateway

Recognizing

. ethical

. several

alternatives
concern
on

easy
engaging
leave
poor

choice

p62-no.01
disagree
place
rest
accepted
illegal
stick
particular
a
majority
resisting

seriously

p62-no.02
selective
ignore
demonstrated
strolled

miss

directed

dramatic

4. p63-no.03

HAEH X2

2. ethics

4. identifiable
6. evaluated

8. competence
10. rely

12. discussions
14. dilemmas
16. in

18. out

20. evaluate

22. guidance

24. took

26. dedicated
28. Slavery
30. consistent
32. illegal

34. to

36. convinced
38. minority
40. genuine

42. curious

45. direct
47. guide
49. count
51. hard
53. noticed
55. intently

57. stimulus
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58. unquestioned
60.
62.
64.
66.
68.
70.
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distinct
disembodied
logical
embodied

outdated

5. p63-no.04
74.
76.
78.
80.
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aversion
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production
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59.
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reinforced
accommodate
duplication
imitating
repeat
objective
external

substituted

own
there
question
remote
exchange
referred
least

little
mysteriously

their
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