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1. p20-Gateway

Coming of age in the 18th and 19th centuries, the personal diary became a centerpiece in the
1[construction / destruction] of a modern 2[objectivity / subjectivity], at the heart of which is the
application of reason and critique to the understanding of world and self, which 3[allowed / inhibited]
the creation of a new kind of knowledge. Diaries were 4[minor / central] media through which
enlightened and free subjects could be s[constructed / obstructed]. They s[provided / prevented] a
space where one could write daily about her whereabouts, feelings, and thoughts. Over time and with
rereading, 7[analogous / disparate] entries, events, and happenstances could be s[rendered / rented]
into insights and narratives about the self, and ¢[asked / allowed] for the formation of subjectivity. It is in
that context that the idea of "the self [as] both made and explored with words" io[emerges / vanishes].
Diaries were personal and private; one would write for oneself, or, in Habermas's formulation, one would
make oneself 11[private / public] to oneself. By making the self public in a(n) 12[formal / private] sphere,

the self also became an object for self-inspection and self-critique.

2. p22-no.01

In the past there was little genetic pressure to 13[stop / encourage] people from becoming obese.
Genetic mutations that drove people to 14[produce / consume] fewer calories were much 1s[more / less]
likely to be passed on, because in an environment where food was scarcer and its hunting or gathering
required 1s[limited / considerable] energy outlay, an individual with that mutation would probably die
before they had a chance to 17[replace / reproduce]. Mutations that in our environment of abundant
food now drive us towards obesity, on the other hand, were ig[incorporated / excluded] into the
population. Things are of course very 19[different / identical] now but the problem is that evolutionary
timescales are 20[long / short]. It's only in the last century or so, approximately 0.00004 per cent of
mammalian evolutionary time, that we managed to 21[tweak / twist] our environment to such a degree
that we can pretty much eat 22[whatever / however] we want, whenever we want it. Evolution has
another couple of thousand years to go before it can 23[catch up with / come up with] the current

reality of online food shopping and delivery.
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3. p23-n0.02

The idea of family support, suggested as one of the preconditions of any child's 24[success / failure], is
far from being 2s[faultless / flawed]. Thus, for example, the well-known musical psychologist Jane
Davidson and her colleagues 2¢[state / deny] that all the parents of children who later become successful
musicians were, in fact, their charges' great friends and allies from earliest childhood. If the great jazz
musician Sidney Bechet were to hear of such a conclusion he would be 27[surprised / agreed] indeed. His
altogether 2s[respective / respectable] parents, who dreamed of something rather more 29[susceptible /
substantial] and reliable than a career in music for their son, actually s0[showed / hid] his clarinet from
him. Robert Schumann's mother, the widow of a publisher and literary translator, 31[reconciled /
recognized] herself only with difficulty to her son's choice of music as a(n) 32[avocation / profession];
while Christoph W. Gluck, the great reformer of opera, was forced to roam about Italy and Bohemia after
being 33[propelled / expelled] from home by his father. Even some of the great musical geniuses, it is
34[clear / indistinguishable], were given switches and coal by an unkind Fate instead of the presents
other youngsters received. The '3s[universal / distinct] support' given by parents to beginning musicians

turns out, upon closer examination, to be a(n) 3s[myth / legend].

4. p24-no0.03

A key feature 37[objective / particular] to stories is that they have the ability to transport the reader.
While experiencing stories, one can feel emotionally 3g[revolved / involved] and as if being 39[swapped /
swept] away as a participant. There is some evidence that being transported into a story requires a
suspension of disbelief; enjoying Jurassic Park or a Harry Potter tale may involve putting aside what one
knows about the world that 40[confirms / contradicts] the story. A story that suggests a(n) 41[expected /
unexpected] outcome ("George Washington 42[declined / declared] the nomination to become the first
president of the United States") 43[results in / results from] readers being 44[slower / faster] to 4s[verify
/ terrify] well-known facts ("George Washington was elected first president of the United States"). This
suspension of disbelief may make one 4s[less / more] likely to spot problems in a narrative, as illustrated
by a study in which participants read a story and circled any "false notes" or parts that did not 47[make
sure / make sense]. Green and Brock refer to this method as "Pinocchio circling": just as the puppet's
nose signaled when he told a falsehood, authors also sg[leave / remove] clues when they are being
s9[untruthful / truthful]. But readers who were so[more / less] transported by the story spotted fewer

"Pinocchios."

YOUTUBE L5 0| - EBS LHAICHH| sfjAdZto| xfd




2024 EBS =557 WA HEE2H x}2 v=0101

DER 0| 28 WY

5. p25-n0.04

Marketing is based on notions that are 20 years out of date. The notion that if you put enough messages
out there some of them will be heard. The notion that 'building the brand' is money well si[spelled /
spent]. The notion that people believe what they see and read. Recent initiatives to take advantage of
Web 2.0 technologies are merely reactions that s2[apply / imply] old techniques to new media. Marketing
needs to rethink the messages it is communicating, to whom it's communicated and the methods being
used. Many companies are s3[disappointed / pleased] at the lack of tangible return on their multi-million
pounds marketing activities. Advertising remains the largest budget item on ss[least / most] firms'
marketing plans. Advertising may be a fixture in a company's annual spend, but management boards are
increasingly ss[questioning / quoting] why this is. The most recent Brandchannel survey illustrates this
point well. Four of the world's five largest brands have never ss[conducted / conduced] any advertising,
and the same is true for seven out of the 10 fastest-growing brands. There is no proven causal
relationship between advertising and financial performance. And advertising is just the tip of the melting

marketing iceberg.
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1. p20-Gateway

Coming of age in the 18th and 19th centuries, the personal diary became a centerpiece in the
construction of a modern subjectivity, at the heart of i[it / which] 2[are / is] the application of reason
and critique to the understanding of world and self, 3[which / that] allowed the creation of a new kind of
knowledge. Diaries were central media through 4[what / which] enlightened and free subjects could be
constructed. They provided a space s[where / which] one could write daily about her whereabouts,
feelings, and thoughts. Over time and with rereading, disparate entries, events, and happenstances could
be s[rendered / rendering] into insights and narratives about the self, and allowed for the formation of
subjectivity. It is in 7[that / which] context that the idea of "the self [as] both made and explored with
words" s[emerges / emerge]. Diaries were personal and private; one would write for oneself, or, in
Habermas's formulation, one would make oneself public to oneself. By making the self public in a private

sphere, the self also became an object for self-inspection and self-critique.

2. p22-no.01

In the past there was little genetic pressure to stop people from becoming obese. Genetic mutations that
drove people to consume fewer calories o[was / were] much less likely to be passed on, io[because /
because of] in an environment 1i1[where / which] food was scarcer and its hunting or gathering
12[requiring / required] considerable energy outlay, an individual with that mutation would probably die
before they had a chance to reproduce. Mutations that in our environment of abundant food now
13[drives / drive] us towards obesity, on the other hand, 14[was / were] incorporated into the population.
Things are of course very different now but the problem is that evolutionary timescales are long. It's only
in the last century or so, approximately 0.00004 per cent of mammalian evolutionary time, 1s[that /
which] we managed 1s[to tweak / tweaking] our environment to such a degree that we can pretty much
eat whatever we want, whenever we want it. Evolution has another couple of thousand years to go before

it can catch up with the current reality of online food shopping and delivery.

3. p23-n0.02

The idea of family support, 17[suggested / suggesting] as one of the preconditions of any child's success,
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18[is / are] far from being faultless. Thus, for example, the well-known musical psychologist Jane Davidson
and her colleagues state 19[what / that] all the parents of children who later become successful musicians
20[were / was], in fact, their charges' great friends and allies from earliest childhood. If the great jazz
musician Sidney Bechet were to hear of such a conclusion he would be 21[surprising / surprised] indeed.
His altogether respectable parents, who dreamed of something rather more substantial and reliable than
a career in music for their son, actually 22[hiding / hid] his clarinet from him. Robert Schumann's mother,
the widow of a publisher and literary translator, reconciled 23[herself / her] only with difficulty to her
son's choice of music as a profession; while Christoph W. Gluck, the great reformer of opera, 24[was /
were] forced to roam about Italy and Bohemia after 25[being expelled / expelling] from home by his
father. Even some of the great musical geniuses, it is clear, 26[were given / given] switches and coal by
an unkind Fate 27[instead of / instead] the presents other youngsters received. The 'universal support’

28[given / is given] by parents to beginning musicians turns out, upon closer examination, to be a myth.

4. p24-no0.03

A key feature particular to stories is 29[what / that] they have the ability to transport the reader. While
experiencing stories, one can feel emotionally 3o[involving / involved] and as if 31[sweeping / being
swept] away as a participant. There is some evidence 32[that / which] being transported into a story
requires a suspension of disbelief; enjoying Jurassic Park or a Harry Potter tale may involve putting aside
33[that / what] one knows about the world that contradicts the story. A story that suggests an
unexpected outcome ("George Washington declined the nomination to become the first president of the
United States") 34[is resulted / results] 3s[in / with] readers being slower to verify well-known facts
("George Washington was elected first president of the United States"). This suspension of disbelief may
make one less likely 3s[spot / to spot] problems in a narrative, as illustrated by a study 37[which / in
which] participants read a story and circled any "false notes" or parts that did not make sense. Green and
Brock refer to this method as "Pinocchio circling™: just as the puppet's nose signaled 3s[when / what] he
told a falsehood, authors also leave clues when they are being untruthful. But readers who were more

transported by the story spotted 39[less / fewer] "Pinocchios."

5. p25-n0.04
Marketing is based on notions that are 20 years out of date. The notion that if you put enough messages
out there some of them will be s0[hearing / heard]. The notion that 'building the brand' is money well

spent. The notion that people believe 4i[what / that] they see and read. Recent initiatives to take
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advantage of Web 2.0 technologies 42[is / are] merely reactions that apply old techniques to new media.
Marketing needs to rethink the messages it is 43[communicated / communicating], to 24[whom / who]
it's communicated and the methods 4s[being / are] used. Many companies are ss[disappointing /
disappointed] at the lack of tangible return on their multi-million pounds marketing activities. Advertising
remains the largest budget item on most firms' marketing plans. Advertising may be a fixture in a
company's annual spend, but management boards are increasingly questioning why this 47[does / is]. The
most recent Brandchannel survey illustrates this point well. Four of the world's five largest brands have
never conducted any advertising, and the same is true for seven out of the 10 fastest-growing brands.
There is no proven causal relationship between advertising and financial performance. And advertising is

just the tip of the melting marketing iceberg.
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1. p20-Gateway

Coming of age in the 18th and 19th centuries, the personal diary became a centerpiece in the
construction of a modern subjectivity, at the heart of which is the application of reason and critique to
the understanding of world and self, which allowed the creation of a new kind of knowledge.

(A) Diaries were central media through which enlightened and free subjects could be constructed.

(B) Over time and with rereading, disparate entries, events, and happenstances could be rendered into

insights and narratives about the self, and allowed for the formation of subjectivity.

(C) They provided a space where one could write daily about her whereabouts, feelings, and thoughts.

(D) Diaries were personal and private; one would write for oneself, or, in Habermas's formulation, one

would make oneself public to oneself.

(E) It is in that context that the idea of "the self [as] both made and explored with words" emerges.

(F) By making the self public in a private sphere, the self also became an object for self-inspection and

self-critique.

2. p22-no.01

In the past there was little genetic pressure to stop people from becoming obese.
(A) Evolution has another couple of thousand years to go before it can catch up with the current reality
of online food shopping and delivery.
(B) Things are of course very different now but the problem is that evolutionary timescales are long.
(C) Genetic mutations that drove people to consume fewer calories were much less likely to be passed on,
because in an environment where food was scarcer and its hunting or gathering required considerable
energy outlay, an individual with that mutation would probably die before they had a chance to
reproduce.
(D) It's only in the last century or so, approximately 0.00004 per cent of mammalian evolutionary time,
that we managed to tweak our environment to such a degree that we can pretty much eat whatever we
want, whenever we want it.
(E) Mutations that in our environment of abundant food now drive us towards obesity, on the other hand,

were incorporated into the population.

3. p23-n0.02

The idea of family support, suggested as one of the preconditions of any child's success, is far from
being faultless.

(A) Thus, for example, the well-known musical psychologist Jane Davidson and her colleagues state that
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all the parents of children who later become successful musicians were, in fact, their charges' great friends
and allies from earliest childhood.

(B) Even some of the great musical geniuses, it is clear, were given switches and coal by an unkind Fate
instead of the presents other youngsters received.

(C) Robert Schumann's mother, the widow of a publisher and literary translator, reconciled herself only
with difficulty to her son's choice of music as a profession; while Christoph W. Gluck, the great reformer
of opera, was forced to roam about Italy and Bohemia after being expelled from home by his father.

(D) If the great jazz musician Sidney Bechet were to hear of such a conclusion he would be surprised
indeed.

(E) The 'universal support' given by parents to beginning musicians turns out, upon closer examination, to
be a myth.

(F) His altogether respectable parents, who dreamed of something rather more substantial and reliable

than a career in music for their son, actually hid his clarinet from him.

4. p24-no0.03

A key feature particular to stories is that they have the ability to transport the reader.
(A) Green and Brock refer to this method as "Pinocchio circling": just as the puppet's nose signaled when
he told a falsehood, authors also leave clues when they are being untruthful.
(B) A story that suggests an unexpected outcome ("George Washington declined the nomination to
become the first president of the United States”) results in readers being slower to verify well-known facts
("George Washington was elected first president of the United States").
(C) But readers who were more transported by the story spotted fewer "Pinocchios."
(D) While experiencing stories, one can feel emotionally involved and as if being swept away as a
participant.
(E) There is some evidence that being transported into a story requires a suspension of disbelief; enjoying
Jurassic Park or a Harry Potter tale may involve putting aside what one knows about the world that
contradicts the story.
(F) This suspension of disbelief may make one less likely to spot problems in a narrative, as illustrated by

a study in which participants read a story and circled any "false notes" or parts that did not make sense.

5. p25-n0.04

Marketing is based on notions that are 20 years out of date.
(A) The most recent Brandchannel survey illustrates this point well.
(B) Many companies are disappointed at the lack of tangible return on their multi-million pounds
marketing activities.
(C) The notion that people believe what they see and read.
(D) There is no proven causal relationship between advertising and financial performance.

(E) Advertising remains the largest budget item on most firms' marketing plans.
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(F) Recent initiatives to take advantage of Web 2.0 technologies are merely reactions that apply old
techniques to new media.

(G) And advertising is just the tip of the melting marketing iceberg.

(H) Four of the world's five largest brands have never conducted any advertising, and the same is true for
seven out of the 10 fastest-growing brands.

(I) Marketing needs to rethink the messages it is communicating, to whom it's communicated and the
methods being used.

(J) The notion that if you put enough messages out there some of them will be heard.

(K) Advertising may be a fixture in a company's annual spend, but management boards are increasingly
questioning why this is.

(L) The notion that 'building the brand' is money well spent.
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1. p20-Gateway

(A) Over time and with rereading, disparate entries, events, and happenstances could be rendered into
insights and narratives about the self, and allowed for the formation of subjectivity.

(B) It is in that context that the idea of "the self [as] both made and explored with words" emerges.

(C) Coming of age in the 18th and 19th centuries, the personal diary became a centerpiece in the
construction of a modern subjectivity, at the heart of which is the application of reason and critique to
the understanding of world and self, which allowed the creation of a new kind of knowledge.

(D) By making the self public in a private sphere, the self also became an object for self-inspection and
self-critique.

(E) Diaries were personal and private; one would write for oneself, or, in Habermas's formulation, one
would make oneself public to oneself.

(F) They provided a space where one could write daily about her whereabouts, feelings, and thoughts.

(G) Diaries were central media through which enlightened and free subjects could be constructed.

2. p22-no.01

(A) Mutations that in our environment of abundant food now drive us towards obesity, on the other
hand, were incorporated into the population.

(B) It's only in the last century or so, approximately 0.00004 per cent of mammalian evolutionary time,
that we managed to tweak our environment to such a degree that we can pretty much eat whatever we
want, whenever we want it.

(C) Evolution has another couple of thousand years to go before it can catch up with the current reality of
online food shopping and delivery.

(D) In the past there was little genetic pressure to stop people from becoming obese.

(E) Things are of course very different now but the problem is that evolutionary timescales are long.

(F) Genetic mutations that drove people to consume fewer calories were much less likely to be passed on,
because in an environment where food was scarcer and its hunting or gathering required considerable
energy outlay, an individual with that mutation would probably die before they had a chance to

reproduce.

3. p23-n0.02

(A) His altogether respectable parents, who dreamed of something rather more substantial and reliable
than a career in music for their son, actually hid his clarinet from him.

(B) Thus, for example, the well-known musical psychologist Jane Davidson and her colleagues state that
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all the parents of children who later become successful musicians were, in fact, their charges' great friends
and allies from earliest childhood.

(C) Robert Schumann's mother, the widow of a publisher and literary translator, reconciled herself only
with difficulty to her son's choice of music as a profession; while Christoph W. Gluck, the great reformer
of opera, was forced to roam about Italy and Bohemia after being expelled from home by his father.

(D) The idea of family support, suggested as one of the preconditions of any child's success, is far from
being faultless.

(E) Even some of the great musical geniuses, it is clear, were given switches and coal by an unkind Fate
instead of the presents other youngsters received.

(F) If the great jazz musician Sidney Bechet were to hear of such a conclusion he would be surprised
indeed.

(G) The 'universal support' given by parents to beginning musicians turns out, upon closer examination, to

be a myth.

4. p24-no0.03

(A) There is some evidence that being transported into a story requires a suspension of disbelief; enjoying
Jurassic Park or a Harry Potter tale may involve putting aside what one knows about the world that
contradicts the story.

(B) A key feature particular to stories is that they have the ability to transport the reader.

(C) But readers who were more transported by the story spotted fewer "Pinocchios."

(D) While experiencing stories, one can feel emotionally involved and as if being swept away as a
participant.

(E) This suspension of disbelief may make one less likely to spot problems in a narrative, as illustrated by
a study in which participants read a story and circled any "false notes" or parts that did not make sense.
(F) A story that suggests an unexpected outcome ("George Washington declined the nomination to
become the first president of the United States") results in readers being slower to verify well-known facts
("George Washington was elected first president of the United States").

(G) Green and Brock refer to this method as "Pinocchio circling": just as the puppet's nose signaled when

he told a falsehood, authors also leave clues when they are being untruthful.

5. p25-n0.04

(A) The notion that 'building the brand' is money well spent.

(B) The most recent Brandchannel survey illustrates this point well.

(C) The notion that people believe what they see and read.

(D) The notion that if you put enough messages out there some of them will be heard.

(E) Advertising may be a fixture in a company's annual spend, but management boards are increasingly
questioning why this is.

(F) Advertising remains the largest budget item on most firms' marketing plans.
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(G) Marketing needs to rethink the messages it is communicating, to whom it's communicated and the
methods being used.

(H) Many companies are disappointed at the lack of tangible return on their multi-million pounds
marketing activities.

() Recent initiatives to take advantage of Web 2.0 technologies are merely reactions that apply old
techniques to new media.

(J) There is no proven causal relationship between advertising and financial performance.

(K) Four of the world's five largest brands have never conducted any advertising, and the same is true for
seven out of the 10 fastest-growing brands.

(L) Marketing is based on notions that are 20 years out of date.

(M) And advertising is just the tip of the melting marketing iceberg.
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1. p20-Gateway

They provided a space where one could write daily about her whereabouts, feelings, and thoughts.
Coming of age in the 18th and 19th centuries, the personal diary became a centerpiece in the
construction of a modern subjectivity, at the heart of which is the application of reason and critique to
the understanding of world and self, which allowed the creation of a new kind of knowledge. (@) Diaries
were central media through which enlightened and free subjects could be constructed. (@) Over time and
with rereading, disparate entries, events, and happenstances could be rendered into insights and
narratives about the self, and allowed for the formation of subjectivity. (®) It is in that context that the
idea of "the self [as] both made and explored with words" emerges. (@) Diaries were personal and
private; one would write for oneself, or, in Habermas's formulation, one would make oneself public to
oneself. (®) By making the self public in a private sphere, the self also became an object for self-

inspection and self-critique.

2. p22-no.01

Things are of course very different now but the problem is that evolutionary timescales are long.
In the past there was little genetic pressure to stop people from becoming obese. (D) Genetic mutations
that drove people to consume fewer calories were much less likely to be passed on, because in an
environment where food was scarcer and its hunting or gathering required considerable energy outlay, an
individual with that mutation would probably die before they had a chance to reproduce. (@) Mutations
that in our environment of abundant food now drive us towards obesity, on the other hand, were
incorporated into the population. (®) It's only in the last century or so, approximately 0.00004 per cent of
mammalian evolutionary time, that we managed to tweak our environment to such a degree that we can
pretty much eat whatever we want, whenever we want it. (@) Evolution has another couple of thousand

years to go before it can catch up with the current reality of online food shopping and delivery. (®)

3. p23-n0.02

His altogether respectable parents, who dreamed of something rather more substantial and reliable

than a career in music for their son, actually hid his clarinet from him.
The idea of family support, suggested as one of the preconditions of any child's success, is far from being
faultless. (®) Thus, for example, the well-known musical psychologist Jane Davidson and her colleagues
state that all the parents of children who later become successful musicians were, in fact, their charges'
great friends and allies from earliest childhood. (@) If the great jazz musician Sidney Bechet were to hear

of such a conclusion he would be surprised indeed. (®) Robert Schumann's mother, the widow of a
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publisher and literary translator, reconciled herself only with difficulty to her son's choice of music as a
profession; while Christoph W. Gluck, the great reformer of opera, was forced to roam about Italy and
Bohemia after being expelled from home by his father. (@) Even some of the great musical geniuses, it is
clear, were given switches and coal by an unkind Fate instead of the presents other youngsters received.
(®) The 'universal support' given by parents to beginning musicians turns out, upon closer examination,

to be a myth.

4. p24-no.03

There is some evidence that being transported into a story requires a suspension of disbelief; enjoying

Jurassic Park or a Harry Potter tale may involve putting aside what one knows about the world that

contradicts the story.
A key feature particular to stories is that they have the ability to transport the reader. (@) While
experiencing stories, one can feel emotionally involved and as if being swept away as a participant. (@) A
story that suggests an unexpected outcome ("George Washington declined the nomination to become
the first president of the United States") results in readers being slower to verify well-known facts
("George Washington was elected first president of the United States"). (®) This suspension of disbelief
may make one less likely to spot problems in a narrative, as illustrated by a study in which participants
read a story and circled any "false notes" or parts that did not make sense. (@) Green and Brock refer to
this method as "Pinocchio circling": just as the puppet's nose signaled when he told a falsehood, authors
also leave clues when they are being untruthful. (®) But readers who were more transported by the story

spotted fewer "Pinocchios."

5. p25-n0.04

The most recent Brandchannel survey illustrates this point well.

Marketing is based on notions that are 20 years out of date. The notion that if you put enough messages
out there some of them will be heard. The notion that 'building the brand' is money well spent. The
notion that people believe what they see and read. Recent initiatives to take advantage of Web 2.0
technologies are merely reactions that apply old techniques to new media. Marketing needs to rethink
the messages it is communicating, to whom it's communicated and the methods being used. Many
companies are disappointed at the lack of tangible return on their multi-million pounds marketing
activities. (@) Advertising remains the largest budget item on most firms' marketing plans. (@)
Advertising may be a fixture in a company's annual spend, but management boards are increasingly
questioning why this is. (®) Four of the world's five largest brands have never conducted any advertising,
and the same is true for seven out of the 10 fastest-growing brands. (@) There is no proven causal
relationship between advertising and financial performance. (®) And advertising is just the tip of the

melting marketing iceberg.
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Q. [ ] 2ol Fo{Tl qmBlioz AIFSt= R & oA, Of 2| 2 (ZHIX])

1. p20-Gateway

1[C ] of 2[a 1 in the 18th and 19th centuries, the personal diary
became a 3[c ] in the 4[c ] of a modern s[s ], at the
heart of which is the ¢[a ] of reason and critique to the understanding of world and self,
which 7[a ] the creation of a new kind of knowledge.

18 MZ7|2t 19 MZ|of wetst 74Ol 7= ZOHE FHES Tste o SAE0] A=, A2 S0 A= A2 o]gut HEE
MAQE xtote| ofshofl 2 &3t= 0|1, Ol= MER 72| X|A0] YWALLA 8 FRACH

Diaries were s[c 1 media through which d[e ] and free subjects could
be 10[c 1

I WAL XANFER FH7 FHE = A of F= S HARACE

They provided a 11[s ] where one could write daily about her whereabouts, feelings, and
thoughts.

A2 AZS0] RHA o ey 27, 4 2tof el oY £ = A= S HSAUCL

Over time and with rereading, 12[d 1 entries, events, and happenstances could be
13[r ] into insights and narratives about the self, and 14[a ] for the
15[f 1 of subjectivity.

AlZHO] XILFEA, 2|1 ChA| QO] o2 M, O|FZQl 7| L8, AtHd, S8l o] Xfoto 2ot &t o[of7|2 S0 E £ JUUL,
FHE ddE 7tsstA ek

It is in that 16[c ] that the idea of "the self [as] both made and explored with words"
17[e 1

22 WSOX|7| = St BT E 7| = St= (H2Ql) Atobat= JHE0| LIEtLhE X2 HEZ 2 &-O0ILt,

Diaries were personal and private; one would write for oneself, or, in Habermas's 1s[f 1

one would make oneself 19[p ] to oneself.
U7]= JHQAHO| D APFO|Y=O|, AFRIEO| RS £

KHHOIA S A Sh= UCE

of M WILL, =2 Habermas 2 BEH HAO=Z GIXIH, AFRE0| A2

By making the self 20[p 1 in a private sphere, the self also became an

21[o ] for self-inspection and self-critique.

KHOFE MY SYO|M SIHEA 22 M, Atot= o X7| HA@ah Xp7|H|Ee| 40| E ALt

2. p22-no.01

In the past there was little 22[g 1 pressure to 23[s 1 people from
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becoming 2[o I
TH0lS ARHSO| HIDHO| Sl g B2 4 s SHH

Genetic mutations that 25[d
26l 1 likely to be 27[p
environment where food was 29[s

30[c ] energy 31[o

die before they had a chance to 32[r

L=03104

SHARING ENGLISH

25N 0 28 AW

20210] Ho| ALY,
] people to consume fewer calories were much
] 28[o ], because in an
1 and its hunting or gathering required

1, an individual with that mutation would probably

ARl O X2 P2 HAsH ot R SWB0lE WOl © Jh540| PN FRED, YL S HO| O £F0D 1HS
ABEPALE RESHE Bl AE3 O] 27t RTEE BH0IM, 1 S®HOIS JHE A2 OfDHE XHUO| HAR 7|25 7] Hf
592 7017 mp2o|ck,

Mutations that in our environment of 33[a

greiof, Hg Zio| F23 2HFolM Ofx| 22| & H|gte
Things are of course very 3s[d

timescales are 3g[l

[a—

=2 X532 480 ofF =X, 2X =

His

It's only in the last century 39[o

cent of mammalian evolutionary time, that we 41[m

environment to such a 43[d

1, on the other hand, were 35[i

7|Zto| 2t

] food now drive us towards

1 into the population.

2 B07Hs S®HOIT} 91T YE S0) TEE QAL

1 now but the problem is that 37[e 1
Z2o|ct,
1 40[s 1. approximately 0.00004 per

] to 42[t ] our

1 that we can pretty much eat whatever we want, whenever

we want it.

ZRFO Tt AlZtel of 0.00004 HHEO| siFSt= x|k M 7|Z0AOF, R2|= o= A2 FAOIE R27F AAXS AE Wotot A9
HE + AS =2 8k f29 2B S HFAUL.

Evolution has another couple of thousand years to go before it can 44[c 1
45[u ] 46w ] the current reality of online food shopping and delivery.
Tzt 22t A4 LI RO oixf HHS MatE + 7Kl #e 2 RHE0| o Zalr.

3. p23-n0.02
The idea of family support, 47[s

success, is 49[f

75 RUof Cht 42

—

Zt2, Of Ofo| =

1 otolel dEe| HA|

1 as one of the 4g[p ] of any child's

1 from being so[f 1.

Zo| siLtgta Mete| =6, 23 Z2-0| gl= A2 ofLth

Thus, for example, the well-known musical psychologist Jane Davidson and her colleagues state that all

the parents of children who later become s1[s

great friends and allies from s2[e
hakA, of 7] F s

aS0| Qu|e

SHAIQl Jane Davidson It 1l49| 252 LE0| H33t

£ 1170/0] BARYCHD

1 musicians were, in fact, their charges'

1 childhood.
Sot717t =l Ol0|EQ| BE EmJt AlAME

LSC},
YOUTUBE LI&

B0{ - EBS LHAICHH| sj=2Z2| ME




2024 EBS 25 E7ZF LAl HES N X2 w0104

25N 0 28 AW

If the great jazz musician Sidney Bechet were to s3[h ] s4[o ] such a

conclusion he would be ss5[s ] indeed.

2

oF 2|Cist = 22719l Sidney Bechet 7t 13 Z22 E£CtH, J& LU =2 ZO|Ct,
His altogether ss[r ] parents, who dreamed of something rather more
57[s 1 and sg[r ] than a career in music for their son, actually

s9[h ] his clarinet from him.

OtSE fIoh SAMel ZHYELHE Ciax O HEH0|D LZHS 2s SHE

petd

fjo
o

MHMoz =Zs oist 10| Ent AFZ 19

1

.‘

Sat2|UE J0ANM ZHLC

Robert Schumann's mother, the widow of a publisher and literary translator, so[r ]
herself only with 61[d ] to her son's choice of music as a profession; while Christoph W.
Gluck, the great reformer of opera, was forced to s2[r ] about Italy and Bohemia after

being s3[e ] from home by his father.

rE

=
=

FAXIOIRE 2t #H7te| OjYRAO|AE Robert Schumann of 0L Xt7| OF50] HYoz Fots MEst A AL 7Y
f A

o, ohH, 28% W2t W& 7t E Christoph W. Gluck &= At7| Ot X 0] 2fs FOAM £

C

oN
o

o

3%
lo

= = Italy 2 Bohemia & 07| X 7|

=
el

tof

!

LN

Even some of the great musical geniuses, it is clear, were s4[g ] switches and coal by an

65[u ] Fate instead of the presents other youngsters received.
HX[of /IThE SoF MM & HH2 CHE Ot0| 50| HAE M Z0| ofL2t d5s 20| s 2|=2|ef MEHS BRIE 20| 2F3tC).

The 's6[u 1 67[s 1' given by parents to beginning musicians

68[t ] s9[o 1. upon closer examination, to be a 70[m 1.

ZE SYAH BRIt FE BEHY 2 O AMS =AY 28 27 gl @822 HYHECH

4. p24-n0.03

A key feature 71[p ] to stories is that they have the ability to 72[t ] the
reader.

ojop7| ER2l ot 7kX| SR8 EF2 0[0p7|0fl= SAHE CHE M0l A= AXE =717 Ste 5=0| ACt= Ao|Th

While experiencing stories, one can feel 73[e 1 74[i 1 and as if being
75[s 1 76[a 1 as a participant.

O[or7| & BEdte S¢ dEH2z S0 HOXIZAM Aol WIMEE X2 7|28 =2 5 UCh

There is some evidence that being transported into a story requires a 77[s ] of
78[d 1; enjoying Jurassic Park or a Harry Potter tale may involve 79[p 1
so[a ] what one knows about the world that si[c 1 the story.

O[0F7] & CHE Mol A= AME =HX = Aoe =4 7OI7t
O[OF7|E E7I= A2 0|02t Rarl= MO D3 21 A= HIE MM F= A2 e £ AL

A story that suggests an s2[u ] outcome ("George Washington s3[d 1
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the nomination to become the first president of the United States") s4[r 1
ss[i ] readers being sc[s ] to s7[v ] well-known facts
("George Washington was ss[e 1 first president of the United States").

Ol &4 X| 2%+ ZADH(George Washington 2 0|=29| XL LHSH X|HE&= HS ARMUCHE Lsts 0|07 SXE0| & LT

A (George Washington 2 0| =2 =0 I§H L2 FMEJACLH)S &st= O & =2 XA TELh
This suspension of disbelief may make one 9l 1 oo[l ] to spot
problems in a narrative, as o1[i 1 by a study in which participants read a story and circled

any "false notes" or parts that did not 92[m ] 93[s 1.

olgfet 249 ROl (¥Fel) HIHAHS0| 0[0f7|E 91 &O| KX

A e

&2
rir
M

A R 202t ol oLt 20§ ME

=

AL 0IF3HR0| o[of7| HOoM EHIE EAY 7tsdE H

ikl

=9

:

mjn
1

Green and Brock refer to this method as "Pinocchio circling™ just as the puppet's nose
9[s ] when he told a os[f 1, authors also 9]l ] clues

when they are being 97[u 1.

Green 1t Brock 2 O] ®&E 'm|7|2 S2t0| X|7

o
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At B OIEX 2, 27HS GAl AHAUS0] AREE St g T HME HCh
But readers who were 9s[m ] transported by the story spotted oo[f 1

"Pinocchios."

SHX|2H O[OF7[0f ofolf B S CHE Mol A= AN =2 SAte O H2 '0jke?| 5 SHUCE

5. p25-n0.04

Marketing is based on notions that are 20 years 100[o ] 101[o |
102[d 1

OtAI 22 AlCHoll 20 & SIHO|Z JHEE0l 7|8k 2 UCL

The notion that if you put enough messages out there some of them will be 103[h 1.

= S| B2 HAXE HIeZ WEWEH OF d&8= AFRE0| S8 Aol2k= 7HE,

The notion that 'building the brand' is money 104[w ] 105[s 1.

'HUE P2 E0| B ARBE= Aol2ts JHE,

The notion that people 106[b 1 what they see and read.

Jde2|0 ARES 23 9Es A4S Pelhe 7igolc

Recent initiatives to 107[t ] 108[a ] 109[0 ] Web 2.0
technologies are merely reactions that 110[a ] old techniques to new media.

207|528 28t 222 FH2 OAX H2 7|22 MER UjHo] H8st= B30 Sutsict.

Marketing needs to 111[r 1 the messages it is communicating, to whom it's

communicated and the methods being used.

oA g2 20| TSt A= HAIX], 0] HEHEE HY, AR A= SES M2sfof oot
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Many companies are 112[d 1 at the lack of tangible return on their multi-million pounds

marketing activities.

B2 oAt T R E o] Ot E ES0f tiet e

10

of £F0f dYstu ALt
Advertising remains the largest budget item on most firms' marketing plans.

= R 7Y OAE A=A ofTD| 7Hg F of 4 2 =0|Tt

Advertising may be a 113[f ] in a company's annual spend, but management boards are
increasingly 114[q 1 why this is.

= BlAe AZHRIEOM DEHQ @4 4= AXB, (B[Ar2]) OlA2l= HH Of of JHX|0f o3 |22 A 7[5t ALk

The most recent Brandchannel survey 115[i 1 this point well.

742 A 29| Brandchannel d2ZXAt7} o] & & 20| &Lt

Four of the world's five largest brands have never 11i6[c 1 any advertising, and the same
is 117[t ] for seven out of the 10 fastest-growing brands.

MA SO 2EHE S 471 = ZF0E 3 M 3 X0| giloH, Ol Z1% dE 100 BEME F 774 OREILX|O|Ct

There is no 118[p 1 119[c 1 relationship between advertising and

financial performance.

oK

FOQF XHE 1t Atolof= S E Qlat 2A 7+ gict.
And advertising is just the 120[t ] of the 121[m 1 marketing iceberg.

JdefM = O Eolats 51 e Wate] L4 #o|ct
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1. p20-Gateway
1. construction [814] construction 715, 7+, Al destruction Lt1|, ot =at
2. subjectivity [31&] subjectivity 2 objectivity 2i2td, 22X EtEd
3. allowed [3i&] allow 5{&35tCt, LHH2{ FL} inhibited 2|7|=, 043l 5=
4. central [S§4] central 3 MZ2| minor 39|, AtAsE 0|8 EHXL 2 I SICt
5. constructed [8&] constructed Y=l obstructed AHEHE
6. provided [Si&] provided ~0|2t= =M=, DHf ~O[2tH prevent 2L, Of LSHC}
7. disparate [ 2] disparate M2 CHE, S&7F0| Ql=, 0152| analogous FAHH HI=ot
8. rendered [8§4] rendered FZE! rent T A, YCH[KXHZ; ACH[XHBICH
9. allowed [3H4] allow 5{&35tLt, LitH2{ Lt ask 2ESICt
10. emerges [i&] emerge LtRLC}, LIEFLICEH E2{LICE vanish AF2FX|CH S1OIX|CH, AHFE ZH3=CH
11. public [314] public tiE; 332l Xl private AbE2|, AFEQl, H[ RO
(o]

12. private [812] private AbE 2|, AP Ql, HIZ Q| formal P44l 341X 2l

2. p22-no.01

13. stop [6H4] stop ULt encourage &e{[Zed]SIEt, FStCt

14. consume [SA] consume AH|SFE}, MFSIEE MO produce A AHHM| ZE]SHEE, XRE)SIEE sS4t

15. less [BH&] less EH X2 more O H2

16. considerable [8l4d] considerable &&st B |imited M St M St QI
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20. long [8ll&] long 7! short 2 O|X, £&5}7

21. tweak [o§&] tweak Z=FSICE twist MLt H|SCH A=5ICH BIEE, =

OF

18. incorporated [8§4] incorporate HQIS|AtZ BHELH S8 Z e

22. whatever [dll€] whatever F210|EX| however 12{L}

23. catch up with [814] catch up with ~2 [EtECE come up with A ZtSHLHCE HA|[A| ehstCt

3. p23-n0.02

24. success [SHlA] success & failure AIj, AT} X}

25. faultless [3l 4] faultless Z7& 0| SIE, StHTE flawed 20| U=

26. state [lH] state E, Z7t, F; TESICE deny FQI[FEISICE, HESICH
27. surprised [S1&] surprise E2t2; S2tAISICH agreed 22| E, 2 E
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, MERQL SEMO susceptible Y2 WI| 4], LU 412,

oX

28. respectable [8| ] respectable &%, &

&2
ro

29. substantial [Sll&] substantial &% 3%t
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30. hid [8i&] hide &7ICt Z3FLCt show &SI E0{F=LC}
3}

g
31. reconciled [3|&] reconcile 2t A|7|Ct, 2B KX[JA|Z|CH recognize ©17ESHC}
=

32. profession [6§4] profession &, &, ME2E! avocation

33. expelled [l €] expel ZOFUCE E[SHFRIA|Z|Ct, HBIZSICH propel LEOFZHA| StCH 210 JtCh

34. clear [8l4] clear X|2Ct, M 7SIt indistinguishable T+HE = g, &YX &2
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4. p24-no.03
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42. declined [31&] decline SHEHZA]SICt, HH™SICH 24, St2F declared 3=, S HE
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44. slower [Sl&] slower faster

45, verify [old] verify ZBSICH UBSICH SHQISICE terrify ZULEA SHCF, IR SHE}
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51. spent [6ll] spend ML}, AH|SICE spell T&; EXE ZSICH
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53. disappointed [Si&] disappointed &Yt HETH pleased 7|, THEAZZ
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