03104

2024 +55% Y0{(2023) - 03 &HH 2|0] Tty
Q 221t s Mo k7S Z7I5HEM WES FE[e BAl2. ZESHHXI(Z X))

1. p20-Gateway

Coming of age in the 18th and 19th centuries, the personal diary became a centerpiece in the
construction of a modern subjectivity, at the heart of which is the application of reason and critique to

the understanding of world and self, which allowed the creation of a new kind of knowledge.
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Diaries were central media through which enlightened and free subjects could be constructed.
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They provided a space where one could write daily about her whereabouts, feelings, and thoughts.
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Over time and with rereading, disparate entries, events, and happenstances could be rendered into

insights and narratives about the self, and allowed for the formation of subjectivity.
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It is in that context that the idea of "the self [as] both made and explored with words" emerges.
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Diaries were personal and private; one would write for oneself, or, in Habermas's formulation, one would

make oneself public to oneself.
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By making the self public in a private sphere, the self also became an object for self-inspection and self-

critique.
XtOHE ALY G0N SIH=|AH 222 M, Atohs =3 XH7| HF ot Ap7|H| el L 40| = ALY,

X2 2 ofzlet £

come of age HE S AE{7t &[T}, FHO| _ )
o centerpiece S &, SHH EXY construction 74, A&
g|C

YOUTUBE L5 0{ - EBS LHAICHH| sijAdZto] xid




2024 EBS 25 E7ZF LAl HES N X2 w0104

5% Fof 2% AW

ubj ivity = (=1 :‘Lo i i =S (=]
subjectivity XM, Fatd application &-& reason 0|

iti g, | i 23, AsE Qe A
critique H|E, H|T enlightened 7| 2%, Al S whereabouts &8, MY
entry 7|2 (W) happenstance S£&+9| & emerge LtEFLICH SZEFSICH
formulation E3 24l public 374&l=, 374X Ql sphere 34, 20¢f

self-inspection 7| M

YOUTUBE L5 0{ - EBS LHAICHH| sijAdZto] xid




2024 EBS 25 E7ZF LAl HES N X2 w0104

25N 0 28 AW

2. p22-no.01

In the past there was little genetic pressure to stop people from becoming obese.
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Genetic mutations that drove people to consume fewer calories were much less likely to be passed on,
because in an environment where food was scarcer and its hunting or gathering required considerable
energy outlay, an individual with that mutation would probably die before they had a chance to

reproduce.
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Mutations that in our environment of abundant food now drive us towards obesity, on the other hand,

were incorporated into the population.
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Things are of course very different now but the problem is that evolutionary timescales are long.
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It's only in the last century or so, approximately 0.00004 per cent of mammalian evolutionary time, that
we managed to tweak our environment to such a degree that we can pretty much eat whatever we want,
whenever we want it.
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Evolution has another couple of thousand years to go before it can catch up with the current reality of

online food shopping and delivery.
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3. p23-n0.02

The idea of family support, suggested as one of the preconditions of any child's success, is far from
being faultless.
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Thus, for example, the well-known musical psychologist Jane Davidson and her colleagues state that all
the parents of children who later become successful musicians were, in fact, their charges' great friends

and allies from earliest childhood.
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If the great jazz musician Sidney Bechet were to hear of such a conclusion he would be surprised indeed.
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His altogether respectable parents, who dreamed of something rather more substantial and reliable than
a career in music for their son, actually hid his clarinet from him.
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Robert Schumann's mother, the widow of a publisher and literary translator, reconciled herself only with
difficulty to her son's choice of music as a profession; while Christoph W. Gluck, the great reformer of
opera, was forced to roam about Italy and Bohemia after being expelled from home by his father.
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Even some of the great musical geniuses, it is clear, were given switches and coal by an unkind Fate

instead of the presents other youngsters received.
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The 'universal support' given by parents to beginning musicians turns out, upon closer examination, to be

a myth.
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4. p24-n0.03

A key feature particular to stories is that they have the ability to transport the reader.
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While experiencing stories, one can feel emotionally involved and as if being swept away as a participant.
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There is some evidence that being transported into a story requires a suspension of disbelief; enjoying
Jurassic Park or a Harry Potter tale may involve putting aside what one knows about the world that

contradicts the story.
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A story that suggests an unexpected outcome ("George Washington declined the nomination to become
the first president of the United States") results in readers being slower to verify well-known facts

("George Washington was elected first president of the United States").
Ol &K Reh ZIH(George Washington 2 Oj=2| =0 HHEH XEE= AS HEJUHE Lot= 0[0p7|= ZXHS0| & 2T
u}

=
A& (George Washington 2 O|=2| 0 tiEE 22 MEACH)S =HQI5h= O O ={X|A 2H=Ch

This suspension of disbelief may make one less likely to spot problems in a narrative, as illustrated by a
study in which participants read a story and circled any "false notes" or parts that did not make sense.
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Green and Brock refer to this method as "Pinocchio circling": just as the puppet's nose signaled when he
told a falsehood, authors also leave clues when they are being untruthful.
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But readers who were more transported by the story spotted fewer "Pinocchios."
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5. p25-n0.04

Marketing is based on notions that are 20 years out of date.
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The notion that if you put enough messages out there some of them will be heard.
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The notion that 'building the brand' is money well spent.
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The notion that people believe what they see and read.
Jd2|10 ARE2 B3 9 AS Belhe 7igolo,

Recent initiatives to take advantage of Web 2.0 technologies are merely reactions that apply old

techniques to new media.
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Marketing needs to rethink the messages it is communicating, to whom it's communicated and the

methods being used.
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Many companies are disappointed at the lack of tangible return on their multi-million pounds marketing

activities.
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Advertising remains the largest budget item on most firms' marketing plans.
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Advertising may be a fixture in a company's annual spend, but management boards are increasingly

questioning why this is.
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The most recent Brandchannel survey illustrates this point well.
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Four of the world's five largest brands have never conducted any advertising, and the same is true for

seven out of the 10 fastest-growing brands.
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There is no proven causal relationship between advertising and financial performance.
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And advertising is just the tip of the melting marketing iceberg.
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