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Research has shown that individuals — especially
those who have benefited from a particular
system —are prone to support and rationalize the
status quo, even if there are clear problems. @
These people justify inequity  with
familiar phrases like “If you just work hard
enough you can pull yourself up by your
bootstraps.” @ A branch of psychology called
system justification theory describes how people
tend to see social, economic, and political
systems as good, fair, and legitimate if they have
succeeded as a result of those systems. ®
According to Erin Godfrey, a professor of applied
psychology at New York University, “The people
who are at the top want to believe in
meritocracy because it means that they deserve
their successes.” @ Indeed, it is not suprising that
there exists a general consensus across social
class about the definition and the results of
meritocracy. ® Those who are in an advantaged
position in society are more likely to believe the
system is fair and see no reason to change it.

systemic

*status quo M AEH **meritocracy S2=9|
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A variety of theoretical perspectives provide
insight into immigration. Economics, which
assumes  that actors engage in utility

maximization, represents one framework. @ From
this perspective, it is assumed that individuals are
rational actors, ie., that they make migration
decisions based on their assessment of the costs
as well as benefits of remaining in a given area
versus the costs and benefits of leaving. @
Benefits may include but are not limited to
short-term and long-term monetary gains, safety,
and greater freedom of cultural expression. @
People with greater financial benefits tend to use
their money to show off their social status by

purchasing luxurious items. @ Individual costs
include but are not limited to the expense of
travel, uncertainty of living in a foreign land,

difficulty of adapting to a different language,
uncertainty about a different culture, and the
great concern about living in a new land. ®
Psychic costs associated with separation from
family, friends, and the fear of the unknown also
should be taken in cost-benefit
assessments.

into account

*psychic A&l
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Plants are genius chemists. They rely on their
ability to manufacture chemical compounds for
every single aspect of their survival. A plant with
juicy leaves can’t run away to avoid being eaten.
It relies on its own chemical defenses to Kkill
microbes, deter pests, or poison would-be
predators. Plants also need to reproduce. They
can't impress a potential mate with a fancy
dance, a victory in horn-to-horn combat, or a
well-constructed nest like animals do. Since
plants need to attract pollinators to accomplish
reproduction, they've evolved intoxicating scents,
sweet nectar, and pheromones that send signals
that bees and butterflies can't resist. When you
consider that plants solve almost all of their
problems by making chemicals, and that there
are nearly 400,000 species of plants on Earth,
its no wonder that the plant kingdom is

@ a factory that continuously generates clean air
@ a source for a dazzling array of useful
substances

® a silent battlefield in which plants fight for
sunshine

@ a significant habitat for microorganisms at a
global scale

® a document that describes the primitive state
of the earth
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It can be difficult to decide the place of fine
art, such as oil paintings, watercolours,
sketches or sculptures, in an archival institution.

(A) The best archival decisions about art do not
focus on territoriality (this object belongs in my
institution even though | do not have the
resources to care for it) or on questions of
monetary value or prestige (this object raises the
cultural standing of my institution). The best
decisions focus on what evidential value exists
and what is best for the item.

(B) But art can also carry aesthetic value, which
elevates the job of evaluation into another realm.
Aesthetic value and the notion of artistic beauty
are important considerations, but they are not
what motivates archival preservation in the first
instance.

(C) Art can serve as documentary evidence,
especially when the items were produced before
photography became common. Sketches of
soldiers on a battlefield, paintings of English
country  villages or  portraits of  Dutch
townspeople can provide the only visual evidence
of a long-ago place, person or time.

*archival 7|5(2#+)9] **prestige Fd, 2
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Perhaps the most puzzling aspect of innovation
is how unpopular it is, for all the lip service we
pay to it. Despite the abundant evidence that it
has transformed almost everybody's lives for the
better in innumerable ways, the kneejerk reaction
is often
worry, sometimes even disgust. Unless it is of
obvious use to ourselves, we tend to imagine
the bad consequences that might occur far more
than the good ones. And we throw obstacles in
the way of innovators, on behalf of those with a
vested interest in the status quo: investors,
managers and employees alike. History shows
that innovation is a delicate and vulnerable

of most people to something new

flower, easily crushed underfoot, but quick to
regrow if conditions allow.
*kneejerk BHARQI **status quo

3OS

@ Innovation comes from the need for solving
deficiency.

@ Innovative people are usually very sensitive to
criticism.

®@ Innovation is often faced with disapproval and
opposition.

@ A single misstep
innovation entirely.

® Innovative ideas need a series of revision and
refinement.

in planning could ruin

23
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The most enduring lessons have to be learnt
from the seismic response of ground and the
built  environment in the largest natural
laboratory, i.e., the earth, from damage
observations in all earthquakes, whether inter- or
intra-plate. Complete protection of all life and
the entire built environment in all earthquakes is
still a distant dream. However, efforts are on to
have a built environment in which loss of life is

minimized, and lifelines and infrastructure
continue to function during and after an
earthquake disaster. Construction activities in

seismically prone and hazardous areas that are
vulnerable to different damaging effects of
earthquakes are best avoided. Most of the time
such situations are unavoidable; in that case
appropriate strengthening measures are required.
Structures should be preferably made on firm
ground. For construction in soft soil, the ground
should be strengthened, and the foundations
should be sufficiently deep, wide, and strong.
Subsequently, application of appropriate
interventions regarding earthquake-resistant
design of structures goes a long way in saving
human lives.

*seismic AITI0f 93t

D essential procedures during earthquake drills

® advanced technologies for earthquake prediction
@ auses of earthquakes from a geological perspective
@ restorations of the built environment after an
earthquake

® considerations for an earthquake-resistant built
environment
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It's likely that for
managed to survive with draped animal pelts and

a very long time people

then began roughly sewing these together.
Ultimately, though, the ®advantages of using

woven fabric for clothing would have become
obvious. A fur pelt offers @inadequate thermal
protection if someone is sitting still, but once on
the move or in strong winds, this is less true,
because pelts aren't shaped close to the body.
The more air gets between the body and the
clothing, the less effective it is at trapping an
insulating layer of air close to the skin. In fact,
the insulating properties of clothing @decrease
very much when walking quickly. Clothing also
needs to be breathable, because damp clothes
are bad at keeping the wearer warm and
become very heavy. Woven fabrics are more
breathable than fur and, when specifically
tailored to the body, make excellent internal
layers, @preventing cold air from getting direct
access to the skin’s surface. Thus the ability to
offered
material advantages to our early ancestors once
they had left Africa for ®cooler areas.
*drape ZXICH **thermal 9| ***insulate

create  woven clothing would have

THEGICE
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Rather, it evolved naturally as certain devices
were found in practice to be both workable
and useful.

Film has no grammar. ( @ ) There are, however,
some vaguely defined rules of usage in cinematic
language, and the syntax of film —its systematic
arrangement — orders these rules and indicates
relationships among them. ( @ ) As with written
and spoken languages, it is important to
remember that the syntax of film is a result of
its usage, not a determinant of it. ( @ ) There is
nothing preordained about film syntax. ( @ )
Like the syntax of written and spoken language,
the syntax of film is an organic development,
descriptive rather than prescriptive, and it has
changed considerably over the years. ( ® )
“Hollywood Grammar” may sound laughable now,
but during the thirties, forties, and early fifties it
was an accurate model of the way Hollywood
films were constructed.

*preordained 0OI2| otz
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Kant's view, geometrical shapes are too
perfect to induce an aesthetic experience. Insofar
as they agree with the underlying concept or
idea—thus possessing the precision that the
ancient  Greeks sought and celebrated —
geometrical shapes can be grasped, but they do
not give rise to emotion, and, most importantly,
they do not move the imagination to free and
new (mental) lengths. Forms or phenomena, on
the contrary, that possess a degree of
immeasurability, or that do not appear
constrained, stimulate the human imagination —
hence their ability to induce a sublime aesthetic
The pleasure associated  with
experiencing immeasurable objects — indefinable
or formless objects —can be defined as enjoying
one’s own emotional and mental activity. Namely,
the pleasure consists of being challenged and
struggling to understand and decode the

phenomenon present to view. Furthermore, part

In

experience.

of the pleasure comes from having one’s comfort

zone (momentarily) violated.

aesthetlc H0F2!
*sublime 18t

*geometrical 7[5l&te| *

@ diversity of aesthetic experiences in different
eras

© inherent beauty in geometrically perfect shapes
® concepts of imperfection in modern aesthetics
@ natural inclination towards aesthetic precision
® aesthetic pleasure from things unconstrained
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How people behave often depends on what
others do. If other car drivers or subway users
leave for work at 8 am., it may be to my @
advantage to leave at 6 a.m. even if that is
really too early from my point of view. In
equilibrium, flows @stabilize so that each person
makes the best trade-off between their ideal
schedule and the congestion they will suffer on
their commute. In making such choices, agents
seek to @differentiate their behavior from that of
others. On other occasions, agents have a
problem with coordination. They would like to
choose to behave the same way as others. For
example, if most of my fellow citizens did not
pay their parking tickets, there would be
(unfortunately) strong pressure for an amnesty
for such offenders, which would @increase my
incentive to pay my parking tickets too. There
may be multiple equilibria, so that two otherwise

identical  societies may ®adopt different
behavioral patterns.
*equilibrium = (&EH) **amnesty AHH
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Contrary to popular opinion, woodpeckers don’t
restrict themselves to rotten trees, and they often
start construction in healthy trees. Just like us,
woodpeckers want the place where they bring
up their families to be solid and durable. Even
though the birds are well equipped to hammer
away at healthy wood, it would be too much for
them to complete the job all at once. And thats
why they take a months-long break after making
a hole that may be only an inch or two deep,
hoping fungi will pitch in. As far as the fungi
are concerned, this is the invitation they have
been waiting for, because usually they can’t get
past the bark. In this case, the fungi quickly
move into the opening and begin to break down
the wood. What the tree sees as a coordinated
attack, the  woodpecker sees as a(n)
After a while, the wood
fibers are so soft that it's much easier for the
woodpecker to enlarge the hole.
*fungi fungus(ZH)2Q F=
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@ division of labor
®@ act of sympathy
® process of negotiation
@ competition for habitat
® defense from predators

26

® ogAEX
[20 Jo% 35¢)

4. o5 2olM AN =5 Bt 2727

o

Mo

In the case of classical music performance,
notwithstanding the perhaps increased
psychological pressure to achieve “perfection,” to
a large extent it is the participation in a physical
pursuit of excellence that links art to sports. @
Musicians and athletes both must attempt to
create  mistake-free performances that require
finely tuned neural and muscle control enabled
hours of practice. @ For both
activities, disciplining the body and mind is
central to achieving what is typically considered a
successful performance. @ Standard descriptions
of the actions of the muscles controlling the
hand can give a misleading impression of the
degree to which the fingers can be controlled
independently. @ Indeed one might assume that
one of the prime objectives of art, as in sports,
is to win recognition for the artist/performer’s
technical physical ability. ® Thus, in essence, even
music becomes a competition for performers,
who compete against their own bodies, if not
those of others, in attaining recognition for their
performances.

by countless
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Accepting whatever others are communicating
only pays off if their interests correspond to ours
—think cells in a body, bees in a beehive. As far
as communication between humans is concerned,
such  commonality of interests ®@is rarely
achieved; even a pregnant mother has reasons to
mistrust the chemical signals sent by her fetus.
Fortunately, there are ways of making
communication work even in the most adversarial
of relationships. A prey can convince a predator
not to chase @it. But for such communication to

occur, there must be strong guarantees @which

those who receive the signal will be better off
believing it. The messages have to be kept, on
the whole, @honest. In the case of humans,

honesty is maintained by a set of cognitive
mechanisms  that evaluate  ®communicated
information. These mechanisms allow us to

accept most beneficial messages —to be open —
while rejecting most harmful messages —to be
vigilant.

*fetus EHOt **adversarial SHCHRIG] ***vigilant BAlGk=
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One of the most common mistakes made by
when they  first  consider
experimenting with social media is that they
focus too much on social media tools and
platforms and not enough on their business
objectives. The reality of success in the social
web for businesses is that creating a social
media program begins not with insight into the

organizations

latest social media tools and channels but with a
thorough understanding of the organization’s
own goals A
program is not merely the fulfillment of a vague
need to manage a “presence” on popular social
networks because “everyone else is doing it
“Being in social media” serves no purpose in and
of itself. In order to serve any purpose at all, a
social media presence must either solve a
problem for the organization and its customers
or result in an improvement of some sort
(preferably a measurable one). In all things,
purpose drives success. The world of social media
is no different.

and objectives. social media
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Science shows that

like gear teeth in a bicycle chain. Rich and novel
experiences, like the recollections of the summers
of our youth, have lots of new information
associated with them. During those hot days, we
learned how to swim or traveled to new places
or mastered riding a bike without training
wheels. The days went by slowly with those
adventures. Yet, our adult lives have less novelty
and newness, and are full of repeated tasks such
as commuting or sending email or doing
paperwork. The associated information filed for
those chores is smaller, and there is less new
footage for the recall part of the brain to draw
upon. Our brain interprets these days filled with
boring events as shorter, so summers swiftly
speed by. Despite our desire for better clocks,
our measuring stick of time isn’t fixed. We don’t
measure time with seconds, like our clocks, but

by our experiences. For us, time can slow down
or time can fly.
*footage 2T

@ the memory functions of our brain wear out with
age

@ the richness of experiences relies on intellectual
capadcity

® the information storage system in our mind runs
restlessly

@ the temporal context of an event pulls our emotions
awake

® the size of a memory and our perception of time
are coupled
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Film speaks in a language of the senses. Its
flowing and sparkling stream of images, its
compelling pace and natural rhythms, and its
pictorial style are all part of this nonverbal

language.

(A) As important as the quality of the image
may be, however, it must not be considered so
important that the purpose of the film as an
artistic, unified whole is ignored. A film’s
photographic effects should not be created for
their own sake as independent, beautiful, or
powerful images.

(B) In the final analysis, they must be justified
psychologically and dramatically, as well as
aesthetically, as important means to an end, not
as ends in themselves. Creating beautiful images
for the sake of creating beautiful images violates
a film’s aesthetic unity and may actually work
against the film.

(C) So it follows naturally that the aesthetic
quality and dramatic power of the image are
extremely important to the overall quality of a
film. Although the nature and quality of the
story, editing, musical score, sound effects,
dialogue, and acting can do much to enhance a
even these
cannot save a film whose images are mediocre
or poorly edited.

film's  power, important elements

ok
s
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*mediocre 4
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We can’t begin to build a strategy for our lives
without first understanding where we are and
where we want to go. Since people are
different, it's reasonable to assume their current
situations or starting points will be different as
well. That's why books that tout a single formula
for success or improvement, without taking into
account the different places people are starting
from, are worthless. Would you trust a doctor
who didn’t ask any questions or run any tests to
diagnose what was wrong, yet wrote you a
prescription anyway? In medicine, the adage is
Prescription without diagnosis equals malpractice.
Before we can “prescribe” strategy, we first need
to diagnose the situation—where we stand,
where we are today.

*tout #RGICH **adage F
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While user habits are a boon to companies
fortunate enough to generate them, their
existence inherently makes success less likely for
new innovations and startups trying to disrupt
the status quo. The fact is, successfully changing
long-term user habits is exceptionally rare.
Altering  behavior  requires not only an
understanding of how to persuade people to act
but also necessitates getting them to repeat
behaviors for long periods, ideally for the rest of
their lives. Companies that succeed in building a
habit-forming business are often associated with
game-changing, wildly successful innovation. But
like any discipline, habit design has rules that
define and explain why some products change
lives while others do not. For one, new
behaviors have a short half-life, as our minds
tend to return to our old ways of thinking and
doing. Experiments show that lab animals
habituated to new behaviors tend to regress to
their first learned behaviors over time. To borrow
a term from accounting, behaviors are LIFO—
“last in, first out.”

*boon 28 A **regress EES0PICH

@ The behavior witnessed first is forgotten first.
@ Almost any behavior tends to change over time.
® After an old habit breaks,
formed.

@ The habit formed last is the hardest to get rid
of.

® The habit most recently acquired disappears
soonest.

a new one is
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Most insect communication is based on chemicals
known as pheromones, with specialized glands
releasing compounds to signal emergencies or
signpost a route to food. Colony membership is
marked by chemistry, as well. Although ants
don't tell individuals apart by their personal
aromas the way hamsters do, they do recognize
each other as nest-mates—or as foreign — using
an odor as a shared sign of identity. As long as
an ant displays the correct emblem (as long as
she smells right, which requires that she have
the right combination of molecules known as
hydrocarbons on her body), her
admit her as one of their own. The scent is like

colony-mates

a flag pin, one that every ant must wear. An
ant that shouldn’t be there is quickly detected by
her alien scent. Since ants have no white flag of
surrender, more often than not the outsider is
killed.

ALX]
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*gland 2HIY **emblem
@ Individuals appeal to their mate using their
personal odor.
@ Social classes within a group are marked by a
different scent.
® The size of the territory a group occupies is
marked by scent.
@ Individuals disguise themselves with an alien
aroma for survival.
® Members of a group are
shared distinctive smell.

identified by a
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Prior to file-sharing services, music albums landed
exclusively in the hands of music critics before
their release. These critics would listen to them
well before the general public could and preview
them for the rest of the world in their reviews.
Once the internet made music easily accessible
and allowed even advanced releases to spread
through online social networks, availability of
new music became democratized, which meant
critics no longer had unigue access. That s,
critics and laypeople alike could obtain new
music simultaneously. Social media services also
enabled people to publicize their views on new
songs, list their new favorite bands in their social
media bios, and argue over new music endlessly
on message boards. The result was that critics
now could access the opinions of the masses on
a particular album before writing their reviews.
Thus, instead of music reviews guiding popular
opinion toward art (as they did in preinternet
times), music reviews began to reflect—
consciously or subconsciously — public opinion.
*laypeople HIFEI}
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