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Music tourism sites and attractions generally attract two kinds of visitors: those
particularly drawn for whatever reason to the memory or music of a particular
performer, composer or genre (most obvious for festivals) and those who are there
because the place fits into an itinerary devised for other reasons or because the visit

is likely to be enjoyable.

Thus, at Abbey Road, a place identified in many general guidebooks, most visitors
were there because they had some appreciation of the Beatles’ music, but others were
there simply because it was part of an agenda that included a range of obvious

London landmarks.

Particular links to music sites are, however, much more idiosyncratic and dependent on

personal musical taste. Wider cultural and national links may also be evident.

New Orleans and the Cajun region are popular with French tourists. For French
tourists, travel to New Orleans in part allows an experience of Francophone identities
in the New World, just as it is more likely to be Americans who visit Jim Morrison’s
grave in Paris.
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It is very important in the information age to understand the difference between
knowledge and information. What is accessible by computer and, indeed, what is
published in the journals is information. Knowledge is something that has to be
constructed in the mind of the expert reader. This is what scholarship is about.
Information is, these days, instantly accessible, but knowledge still takes years of
dedicated study to acquire. Imagine that a freak accident wiped out an entire field of
experts on a subject while all were attending a conference. How long would it take to
reconstruct expertise in the field so that research could once again progress? It would
probably take many years, despite the fact that their research was all published. [ To
take another example, what do producers of science documentaries for television
programmes do when they are researching their subjects? | They talk to the experts
rather than trying to read the journals. Quite rightly, as that is the only place that
knowledge is to be found — inside the heads of the scholars.
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The efficient and valuable use of big data needs the personal and organizational
capacity of asking the right questions and in the right way. Big data is powerful only
if it is generated, combined, or supported by the creation of strong narratives,
organizationally and contextually framed. This means that the big data has to be
“thick,” i.e, not only quantitatively but most importantly qualitatively relevant. The
arts/humanities are important in the age of digital transformation and big data
because they dominate the knowledge domains of the creation and communication of
narratives as well as meanings of human life. In other words, the arts and humanities
are capable of embedding into big data the aesthetic human-based dimensions that
ultimately make them relevant in order to identify, address, and solve key questions
for sustainable societal, economic, and environmental wealth creation. The arts and
humanities are essential in order to make big data, analytics, data mining, and digital
transformation significant for stakeholders.
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