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With the changes to open collaborative workstations and planning from cubicles, issueErfnprivacy,
noise, and loss of work focus have impacted the planning process in recent years. Many

pﬂees
have complained that the very open workstatiop.plans and integral collaborative spaces make

concentration d@ﬂ (@ This is not to say that Tompanies all wanigto go back to cubicles and
private offices. @ €ompanies feel that the space plans that emphasize collaborative areas help with
teamwork and the generation of ideas and solutions. @ Style and layout of office furniture,

workstation density, personalizing workspace and various types and levels of office noise have all

been shown to affect productivity. @ The company also saves money because the space

requirements of the more open work areas take less square footage than a cubicle plan with aisles.
® However, many designers and manufacturers find that a blend of collaborative spaces and areas
of privacy - although not necessarily private cubicles or offices - has its advantages for many

companies.
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With the changes to open collaborative workstations and planning from cubicles, issues
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of privacy, noise, and loss of work focus have impacted the planning process in recent
Abadizt

years. Many employees have complained that the very open workstation plans and

integral collaborative spaces make concentration difficult. This is not to say that
SR

companies all want to go back to cubicles and private offices. Companies feel that the
space plans that emphasize collaborative areas help with teamwork and the generation
of ideas and solutions. The company also saves money because the space requirements

of the more open work areas take less square footage than a cubicle plan with aisles.
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However, many designers and manufacturers find that a blend of collaborative spaces
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and areas of privacy - although not necessarily private cubicles or offices - has its

advantages for many companies.
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With the changes to open collaborative workstations and planning from cubicles, issues
of privacy, noise, and loss of work focus have impacted the planning process in recent
years.
((A}) Many employees have complained that the very open workstation plans and integral
collaborative spaces make concentration difficult.
) This is not to say that companies all want to go back to cubicles and private offices.
@) Companies feel that the space plans that emphasize collaborative areas help with
teamwork and the generation of ideas and solutions.
The company also saves money because the space requirements of the more open
work areas take less square footage than a cubicle plan with aisles.
@@»} However, many designers and manufacturers find that a blend of collaborative spaces
and areas of privacy - although not necessarily private cubicles or offices - has its

advantages for many companies.
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Websites are steadily becoming more important in the photographer's self-promotion repertory.

Some photographers even include their URL in their credit line.

*repertory 22 ”
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@ the trends toward digitalization in photography

@ a collection of useful websites for photographers

® promotional strategies among website developers
\@/v,ﬁnous digital tools to build photographer websites

® usefulness of websites for photographers' promotion
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Websites are steadily becoming more important in the photographer’s self-promotion
=3 =l

repertory. If you have a good collection of digital photographs - whether they have been

22

scanned from film or are from a digital camera - you should consider creating a website

to showcase samples of your work, provide information about the type of work you do,
anEAéoitLIay your contact information. The website does not have to be elaborate or
X S|
contain every photograph you've ever taken. In fact, it is best if you edit yoaf\i/ork very
carefully and choose only the best images to display on your website. The benefit of
having a website is that it makes it so easy for photo buyers to see your work. You can
send e-mails to targeted photo buyers and include a link to your website. Many photo
buyers report that this is how they prefer to be contacted. Of course, your URL should

also be included on any print materials, such as postcards, brochures, business cards,

and stationery. Some photographers even include their URL in their credit line.
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@ Websites are steadily becoming more important (in the
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photographer’s self-promotion repertory.)

@ Af )§u hVe a good coIIectlon(of digital photographs)- whether
, [ whethevr / % ]
they hayve been scanned(from film),or‘ig‘n" ;{‘rom a digital camera)

= digital photographs =4°IH ——-—----EEER
- you should consider creating a webS|te(to showcase samples
[cveating / to create] TAISIC
of your work, prowde information (about the type of wor

d/\bnd dléplay your contact lnformatlon)
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@ The ‘website does not /have to be elaborate/or\contain every
~2 "R} gt = need not W Mt [ contain / contains ]

photog ra%gjve evei\fa ke/\)\
I d
@ In fact/t is bes}@ySu Vrr. your work very carefully&ch\bge

----- RS
only the best |mages(to display/on your websrte.)

@ The benefit (of havmg a web5|te) is |t [hat S rEg\és t)so easy for
= a website C edsy / easily ]

photo buyers to see your work.:|

<E> You can/send e-mails(to targeted photo buyers)and include a

Iink(to your website)

@ Many photosbuyers report Ehat tSs Vl:how they prefer to be

= the way
ContaCte%] [ to contdet / to be contacted ]

Of course/{rour URL should\also be included(on any print materials,
[ wwclude / be ncluded ]
/such as postcards brochures, business cards, and statlonery)

= S0f ~9} 22 HX|x|, 232

@ Someyphotographers even include their URL(in their credit Iine.)
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Weétes are steadily becoming more important in the photographer’s self—pa‘notion
repertory.

@A If you have a good collection of digital photographs - whether they have been scanned
from film or are from a digital camera - you should consider creating a website to
showcase samples of your work, provide information about the type of work you do, and
display your contact information.

The website does not have to be elaborate or contain every photograph you've ever taken.

@D In fact, it is best if you edit your work very carefully and choose only the best images to
display on your website.

The benefit of having a website is that it makes it so easy for photo buyers to see your work.
You can send e-mails to targeted photo buyers and include a link to your website.

@@D Many photo buyers report that this is how they prefer to be contacted.

Of course, your URL should also be included on any print materials, such as postcards,
brochures, business cards, and stationery.

Some photographers even inghde their URL in their credit line.
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